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The GEO. W. CHILDS 5c. Cigar is beyond dispute the most 


marvelous success of the age 


Just look at the way the sales have grown: 
Geo. W. Childs cigars sold in 1894 
Geo. W. Childs cigars sold in 1895 
Geo. W. Childs cigars sold in 18% 
Geo. W. Childs cigars sold in 1897 , 
Geo. W. Childs cigars sold in 1898 39,152,000 


GEO. W. CHILDS cigars sold in 1899 56,167 OOO 


For the last two months the sales have been at the rate of 75,000,000 a year. 
We hope to so increase our facilities that for the year 1900 we can make our sales a full 


ONE HUNDRED MILLION CIGARS. 


It has never been a question as to how many GEO. W. CHILDS 5c. cigars c: uld be sold, 
but how many we could manufacture, for we can always sell more than we can make 


It is a GENEROUSLY GOOD record that no other cigar can equal. The 
quality of the cigar is the secret of its success. 


METROPOLITAN TOBACCO CO,, HARBURGER, HOMAN & CO., 
DISTRIBUTORS. MANUPACTURERS. 
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THE NEWEST 


TURKISH GIGARETTE 


ABSOLUTELY NON-POISONOUS, 





GOLD and SILVER. 


The latest invention in Cigarette 
Wrappers is a wrapper 


Made of Precious Metal. 


It overcomes the disagreeable odor 
caused by the burning of the paper 
in the common cigarette and leaves 
nothing but the full bouquet and 
aroma of the tobacco. The smoker 
experiences no unpleasant taste, nor 
throat irritation. The cigarette will 


) not stain the fingers, as the wrapper 
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Price 25c, 


contains no carbolic acid, which is a 
necessary element in the manufacture 
of all paper. The ashes will not drop 
off, as they remain encased in the 
metal, aud the cigarette will not stick 
to the lips. 
mH Hm 

The tobacco is the finest grade 
of Turkish ever imported into 
the American market, and is per- 
fectly blended by one of the best 
experts inthis country. .° o 
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B. SHARP, 
HIGH-GRADE 


Cigars, 


10 COMFORT ST., 
Goldton, Cal. 


EXACT GIZE, 1 1-8 X 1 1-2 INCHES, 











YOUR NAME ON 


1000 Tasers FREE 


With a Year’s Subscription to 


The CigarStoreMagazine't. 





JUST 
HOW 
THEY 
LOOK 


Y. D. WAKE, 


DEALER IN 


1000 PURCHASE ST., 
Priceville, Ok. 





IFINE CIGARS 


The Only Magazine Issued Solely 
in the Interests of the Retailer 
and His Customers. 


Thousands of the most successful retailers 
the country over are already subscribers, 
because the magazine is instructive and val- 
uabletothem. Those who are not subscrib- 








Showing the exact size of Gummed Labels, 
1000 of which are given with each subscription 
at $1.00 per year. 

These little business-pushers can be used in 
a thousand ways—stick ’em on boxes of cigars, 
cigarettes, matches, packages of 


ers we ask to examine the magazine and note 
what the trade says of it. 


We solicit the subscription of every 
intelligent cigarman in the land, 





tobacco, etc., keeping your name 
“mu before the smoking public, adver- 


A. PUSHER’S 


May we not have yours? 
Read What Others Say. 


2S tising your store and increasing clita 
— your regular trade, We use only ICIGA STO E “The best publication in the trade,” 


“ma the best gummed paper, so they 
28 will not stick together, break or 
curl, They are plainer, handier, 





EVERYTHING A 
SMOKER WANTS. |and prefer it to any other trade 


Smokeupolis, - - P. Q. 


L. W. COON, NEW YORK. 
“My customers find it interesting 


paper,” M. GROSSMAN, NEW YORK. 








: cleaner and more showy than a 

rubber stamp and may be used in 
many places at the same time; are also used as 
price-marks, and on paper and envelopes, etc. 
We make ONE SIZE ONLY, as shown, and only 
in assorted colors. No variation in size or color 

- is possible. Labels forwarded by prepaid mail 
in a handsome box in about 10 days. 


Quantity and Quality at Lowest Prices. 


A Year's 

1,000 Gummed Labels, $1.00 
Subscrip- f 
dion tothe 3,000 - “ 2.00 


Cigar Store ‘e ‘é 
ues’ 6,000 3.00 
wit 10,000 4.00 
SEND CASH WITH ORDER. STAMPS ACCEPTED. 

The less reading a label contains the better 
it will look. Write plainly, giving full address 
and order to-day. 


THE CIGAR STORE 
MAGAZINE CO., 


TIMES BUILDING, NEW YORK. 


WE REFER TO ALL COMMERCIAL AGENCIES, AND BANKS AND EXPRESS COM- 
PANIES IN NEW YORK. 
SEND POSTAL FOR SAMPLE LABELS—-THEY’RE FREE, 
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“It is always full of valuable and 
timely suggestions and I prize it 
very highly,” Cc. M. HARDEN, LYNN, MASS. 

“Tt should be in every retailer’s hands,” ED. KOL- 
MAN, CHICAGO, ILL, 

“I highly recommend it to the retailers,” L. ROS- 
ENBAUM, NEW YORK. 

“We got stuck on it and consider it a bargain,” 
H.C. WILD & 
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Henry Clay ssa Bock : 


— LIMITED — 


Che Havana Cigar and Cobacco Factories, Limited, Havana, Zuba. 
PAID UP CAPITAL, $7,000.000 GOLD. 


CIGAR FACTORIES: CIGARETTE FACTORIES: 


Heary Clay, Bock & Co., La Inti- Henry Clay, Bock & Co., La Espano- 
midad, La Espanola, La Corona, la, La Legitimidad, La Honradez, 
Estella, La Rosa de Santiago, La Corona, La Hidalquia, 
La Flor de Naves. EJ Comercio. 


Annual Output... .Over 85,000,000 Gigars. Annual Output... . 1,200,000,000 Cigarettes. 
ADDRESS ALL COMMUNICATIONS TO 


} FERDINAND HIRSCH, 32 Broadway, NEW YORK. 


Cable Address: ‘“‘CLAYBOCK,’’ New York. 
Sole Representative for the United States and Canada. 


$ LONDON OFFICE: HAVANA OFFICE: 
Dashwood House, 9 New Broad St. 94 O'Reilly. 
Pet. Cee 


CELESTINO PALACIO & COMPANY 
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WEST HAVANA CIGARS. 
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WINDOW DRESSING AND 
<G@Eg STORE ADVERTISING. 








g AS is ever occurred to you 
that your show window is 
an advertising medium that 
costs you practically noth- 
ing, and that it always oc- 
cupies a preferred position 
—one that could not be im- 
proved upon? Well, it is a 
fact that’ you should take 
note of, and make good use 
of, for the public is con- 
stantly brought in contact 
with it, and it is continually staring 
the public in the face. See to it that 
it is taken care of-properly, and given 
the proper time, attention and thought 
due to it, and it will produce far great- 
er returns for the small investment 
than any other method of advertising 
you can employ. 

If you don’t believe in advertising, 
then take down your sign from over 
your door, remove the word “cigars” 
from your window, and draw the 
shades. Then see how much business 
you will do. 

It will be very little, you may rest 
assured. 


¥ 
The merchant who to-day does not 
have explicit faith in and firmly be- 
lieve in advertising does not reside in 


the United States—a nation of adver- 
tisers and advertising of every name 
and nature, and so recognized the 
world over: If there is such a man, it 
is a million to one that he is doing a 
very small and unprofitable business in 
some obscure locality in the back- 
woods. 

Of course you, as well as every 
other intelligent and wide-awake re- 
tailer, believe in keeping your name 
and goods constantly and prominently 
in the public eye, and the proper and 
best manner to accomplish that result 
is through the show window. Let 
your light shine. . 


Speaking of light, it is well to again 
urge every cigarman to keep his store 
brilliantly illuminated at night—it may 
cost a trifle more for gas or electric 
light, but you will do a lot more busi- 
ness. A bright, clean and attractive 
looking store will invite trade, while 
a dark, gloomy place will have just the 
opposite effect. A few additional 
lights will affect your expenses but 
little, and will have a most salutary 
effect—your evening sales will be 
greatly increased. 

An illuminated sign in front of your 
store at night will also help matters 
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wonderfully, for it will be seen blocks 
in each direction. 

Should you allow a manufacturer to 
place one of his illuminated signs in 
front of your store, it is well for you 
to see to it that the word “cigars” is 
large and plain, that it may be read 
easily. 

R 

A Buffalo (N. Y.) cigarman has 
the following bulletin in his window 
as a special pusher on a pipe sale: 


' PEEK IN 


OUR WINDOW 
AND 
HIT THE PIPE 


FOR 25 CENTS. 


Hittin’ the pipe in a Chinese “joint” 
at 25 cents ought to catch the “dope 
smokers.” 

© 


Some artist friend can probably 
draw the illustration for the card that 
follows, or an appropriate illustration 
may be cut out and pasted to the card 
in the desired position. The idea can 
be used generally, or the name of one 
of your cigars added, as preferred. 


WE FIT A CIGAR 
TO YOUR FACE 


* WHILE YOU WAIT @ 


: IT WON'T TAKE 


A SECOND, SEE? 


Everything, from making picture 
frames to pressing your trousers, is 
done “while you wait” nowadays, and 
there is no good reason why the 
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cigarmen of the country cannot make 
a “play” on it to good advantage. The 
gambler is to signify that the reader of 
the card is “shy” on cigars, and he 
therefore wants him to COME IN. 

” 


An idea for a unique and effective 
attraction for the show window—one 
that will be sure to be noticed and com- 
mented upon by almost every passer- 
by—may be prepared as follows: 


-YOUREA 
LOBSTER 


* OR A “JOLLY GOOD FELLOW” 
YOU CAN BUY 
A GOOD CIGAR 
HERE 
AT 5C. TO A DOLLAR. 


The above should be lettered neatly 
on the card, and make the words 
YOURE A LOBSTER stand out in a 
strong, bold letter, that it may be read 
across the street. It will startle a man 
and cause many of them to cross the 
street in order to see the how and why 
he is called a lobster. The balance of 
the lettering should be small to prove 
the most effective. 

The display can be further carried 
out by buying a large red lobster and 
locating him (or her, as you may pre- 
fer) under the above card or sign— 
arranged on a flat surface of some 
light color. In the lobster’s right claw 
a partly smoked cigar may be placed 
to good advantage, and the other de- 
tails fixed to suit your own ideas. 
When the idea is carried out properly, 
it will prove to be a strong attraction 
and will cause much talk and com- 
ment. That’s good advertising. 

» 


A Hub cigarman recently had a 
young woman in his show window 
who was neatly dressed as a laundress, 
washing and ironing the good Mc- 
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Kinley bills of the town. All the 
paraphernalia was handily arranged in 
the window, with the following sign: 


SACRE eT ee eee ere rey ee. ey Pe a 


YOU CAN HAVE YOUR 
BILLS WASHED AND IRONED 
WHILE YOU WAIT. 

NO CHARGE MADE, 


re 


A curious crowd hung around, and 
many of them availed themselves of 
the opportunity to have their “filthy 
lucre” thoroughly cleansed. 
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crowded effect. Some special feature 
or a well worded bulletin would. have 
had a good effect. 

The trouble with many cigarmen is 
that they think it necessary to put a 
sample of everything they carry in 
stock in the window. This is a sad 
mistake, for a few choice goods well 
and neatly displayed will have a much 
better effect and produce better re- 
sults. Why not try this plan when 
you dress your window the next time 
and see how it works? It will take 
less time, and a smaller amount of 


_———— 
A CROWDED WINDOW DISPLAY. 


The accompanying half-tone en- 
graving illustrates in detail what is 
commonly called. a handsome cigar 
store window display. But what is 
there to lead anyone to stop or take 
more than a passing glance at it? 

Nothing. Absolutely nothing! 

It is rather a pretty display, and 
undoubtedly took some time and work 
to arrange or dress it, but there is no 
special feature to catch and hold the 
eye, or make a man think it more than 
an average cigar store. 

There is too much in the window in 
the first place, and it therefore has a 


goods will be handled and exposed to 
the light and dust in the window. 
d 


In arranging your window, don’t 
forget to have one or two tasty, brief, 
well-worded signs or bulletins dis- 
played therein—one good announce- 
ment will prove much more effective 
than two or more poor ones. 

The suggestion or idea explained in 
this department of THE Cicar STORE 
MAGAZINE, September issue, of attach- 
ing or pasting an attractive cigar label 
or handsome illustration, lithograph, 
etc., to brightly colored cardboard, so 
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as to show an effective contrast, can 
be used to excellent advantage by re- 
tailers, and is an idea that should not 
be lost sight of nor forgotten, for with 
tasty lettering, these announcements 
will prove handsome and attractive. 

Such cards are now being sold in 
art stores, and are very fetching. 

Care should be used in cutting out 
the pictures and affixing to the cards 
in order to have them neat and tasty, 
so as to secure the best results. 


» 


Many good suggestions and ideas 
have been received from retailers, 
which will be given proper attention in 
future issues, as space will not permit 
their insertion in this number. 

Please let us hear from you as to 
your “pet plan” for increasing sales, 
ideas for signs, etc., which will help 
others, while their schemes may be of 
value to you. 


Tin Foil Wrappers. 


EN. WINFIELD SCOTT was re- 
sponsible for tinfoil being wrap- 
ped around tobacco. That fact 

came out in the legal contest over the 
will of the eccentric millionaire to- 
bacco dealer, John Anderson. 

Early in the 40’s Mr. Anderson kept 
a popular cigar store on Broadway. 
Felix McClosky, for many years the 
tobacconist’s salaried companion and 
agent, testified that one day, in 1843 
he thought, Gen. Scott came into the 
store and asked Anderson if he 
couldn’t devise some way of keeping 
tobacco so it would not be affected by 
age and changes in climate. 

Anderson thought about it, and 
shortly after hit upon the plan of 
wrapping cigars and chewing tobacco 
in tinfoil, thereby keeping the tobacco 
moist for a long time. 

His tinfoil covers became popular, 
and his preserved tobacco was much in 
demand during the Mexican war and 
the California gold rush, swelling his 
business to enormous proportions and 
soon making him a multi-millionaire. 
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The Colonel and the Farmer. 


Colonel—My downtrodden friend, 
are you aware that the Empire is ruin- 
ing you? 

Farmer—Well, Colonel, I told Ma- 
ria I’d go to town and buy her a set of 
Empire furniture for the bedroom to- 
day, but I reckon t’wont quite ruin 
me. 

Colonel 
ger. 

Farmer—Not’s long as I behave 
myself, and I always calculate to do 
that. 

Colonel—But, my. friend, the 
Trusts, with the Money Trust at their 
head, are beggaring you. 

Farmer—Well, they'll be a long 
time doing it. I’m inthe Money Trust 
myself now. 

Colonel—But surely you are afraid 
of the ravages of the Ootopus? 

Farmer—I don’t care a rap’ for no 
Octopus as long as the pesky grass- 
hoppers keep out of the way. 

Colonel—But there’s the mofttgage. 

Farmer—Yep, lent money on one 
yesterday. 

Colonel—But surely you do not ap- 
prove the retention of the Philippines. 

Farmer—Colonel, when I get hold 
of a good thing, I keep hold of it. 
When I get money enough to buy 
more land, I buy it. 

Colonel—But, my dear sir, would 
you put the man-made dollar above the 
God-made man? 

Farmer—No, but I’d put the man- 
made dollar in the man-made bank. 
And I must get there before the bank 
shuts up. So you'll have to excuse 
me, Colonel. 

Colonel—But, my misguided friend, 
think of the Declaration—_ ° 

Farmer—How did you know that 
Bill Gibbings made one to my second 
daughter, Eliza Ann, last night? Yep; 
and I’ve got to go and price pianers 
and things this afternoon. Good-by. 
“Q, I like to see a five and I love to 

see a ten, 
So, ho, here we go for McKinley in 
again.”—N. Y. Sun. 


But your liberty is in dan- 
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The Wooden Indian’s Ancestors. 
By GILSON WILLETS. 


SOME INTERESTING FACTS AND FIGURES ABOUT THE FAMILIAR CIGAR STORE REDMAN AND 
HIS LESS FAMILIAR PREDECESSORS IN NEW YORK. 


THIS ARTICLE AND ILLUSTRATIONS 18 COPYRIGHTED BY THE METROPOLITAN MAGAZINE AND REPRINTED BY THEIR PERMISSION, 


HEN the last name 
and the final fig- 
ures of the big na- 
tional census, now 
in process of gath- 
ering, are in, it will 
be discovered that 
some five thousand 
law-abiding, re- 

spectable men and women of Greater 
New York have been overlooked and 
remain unrecorded as part and parcel 
of the city’s population. Of course 
you have guessed that these ignored 
ones are not of flesh and blood; they 
are the wooden 6 which decorate 
the shop fronts 
of innumerable 
cigar dealers, 
and are as much 
a part of the 
metropolis as 


the City Hall or 


Battery Park. 
Some of the 
least familiar 
of these ima- 
ges, and among 
them the most 
venerable, are 
here shown to 
the life, and the 
most confirmed 
New Yorker 
will not be able 
to locate these 
curious sculp- 
tures off-hand. 
Grotesque, 
amusing, fre- 
quently impos- 
sible in their 
proportions 
and costumes, 
these commer- 


THE GRENADIER—POPULAR = UJ 
ciai art pro- 


FIFTY YEARS AGO. 


ducts never fail to interest those who 
love the great, bustling town for the 
sights it contains. 

Owing to the constantly increasing 
tobacco trade and the power of adver- 
tising, the United States can almost 
hold its own with the image-producing 
countries of Asia. India, China, and Ja- 
pan abound in images which many mis- 
informed people term idols. They are 
not idols any more than our cigar 
advertisement figures. The only ima- 
ges which may be strictly termed 
idols are those generally to be found 
among savage tribes, which are wor- 
shipped and believed to have concen- 
trated in their 
gold, stone, or 
wooden bodies 
superhuman 
senses and 
boundless pow- 
er. Those other 
figures, wrong- 
ly termed idols, 
are merely the 
visible repre- 
sentations of 
some god or of 
the innumer- 
able geniuses 
of Fortune. ‘If 
bowed down to, 
it is merely in 
adoration of the 
deity or of the 
perfect state 
which the im- 
age represents. 

Be generous 
in your judg- 
ment of the 
image servers 
of the Orient, 
O ye of little 
penetration! If 


THE SMOKING TURK—AN 
OLD-TIME FIGURE. 
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A SCULPTUReU BELLE OF THE EARLY SIXTIES. 


their slavery be vice, how term our own 
slavery to the grotesque images which 
are the signs of the tobacco dealer? 
These images abound in every city and 
town throughout the country. Is slav- 
ery to them, or to the habit of tobacco- 
consuming which they represent, a vice? 
If so, it is a vice which is alarming in the 
rapidity of its increase. Few persons, 
however, will agree that smoking can 
be justly called by so harsh a name as 
vice. 

If the cigars manufactured in this 
country during the last year were 
divided equally among the entire popu- 
lation of the United States, each man, 
woman, and child would have sixty-five 
cigars for the year’s supply. Calcu- 
lating that only one person in six uses 
tobacco, each smoker would be allotted 
three hundred and ninety tobacco cyl- 
inders, or one for each day, with a 
surplus of thirty-five cigars unsmoked. 


Over five billion cigarettes were made 
to cover the domestic and export trade. 
More than three hundred and twenty- 
three million pounds of tobacco for 
smoking, chewing, and snuffing were 
needed to supply a single year’s de- 
mand. To be sure, about one-fifth of 
this supply is exported, but the impor- 
tations almost cover what is sent out of 
the country. There are three thou- 
sand three hundred and twelve regis- 
tered tobacco manufacturers in the 
United States. A conservative esti- 
mate of those who deal exclusively in 
tobacco and smokers’ paraphernalia is 
about six hundred and twenty-four 
thousand, while those who handle to- 
bacco in adjunct to other things can 
be reckoned over a million. 

The more important dealers have 
some elaborate figures which represent 
their trade; the striped pole is the em- 
blem of the barber, the mortar and 


MR, PICKWICK IN WOODEN EFFIGY. 




























































pestle that of the apothecary; the wood- 
en Indian has come to be the symbol of 
the tobacconist. The less important 
dealers have naturally less pretentious 
figures than their more fortunate 
brothers. And so on down the scale 
go these images until they merge into 
mere fantastic pictures of themselves, 
provided by the wholesale dealer and 
displayed in the window or on the 
counter of the less thrifty tobacco 
seller. 

The cigar statue ranges from the 
heroic size, which stands outside the 
shop door, to the diminutive figure 
which adorns a shelf or counter. The 
materials used are a combination of 
tin and zinc, and the completed statues 
cost from fifty to two hundred and fifty 
dollars; wood covered with plaster is 
valued according to the size and the 
quality of the decorations—thirty dol- 
lars and upward; crude figures roughly 






A GNOME OF THe BOWERY. 
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A HIGHLANDER whO HAS LONG BATTLED 
WITH THE ELEMENTS. 


carved from wood and gaudily painted 
range in value from fifteen to one hun- 
dred dollars. In the same category 
should be included the exquisitely 
moulded figure of solid bronze which 


* supports a tiny lamp by which custom- 


ers may light their cigars or cigar- 
ettes. One thousand dollars is not 
considered an exorbitant price to pay 
for such an ornament. The latter 
figure is usually favored by the fashion- 
able tobacco dealers. But fashion is 
merely a matter of locality, so let us. 
say, these figures are favored by those- 
shops situated in the centres of New 
York wealth and refinement. 

The image next in richness of ap- 
pearance and much in favor with the 
so-called “swell” dealers hails from 
Italy, is of plaster-covered wood, and 
elaborately decorated with gold-leaf and 
richly colored enameled paint. These 
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¢gures, like 
the Netsukés 
of Japan, are 
frequently 
grotesque, but 
true enough 
to nature to be 
termed works 
of art. The 
mechanical im- 
age is very 
expensive and 
extremely 
scarce. Some 
of these roll 
their eyes and 
nod their 
heads. Others 
appear to 
smoke when 
wound up. 
One enterpris- 
ing tobacco 
dealer has in 
his window 
the figure of 
an Indian maid 
who, when 
wound up 
winks and 
beckons to 
passers-by. Another ingenious device 
is the automatic cigar salesman. In 
Chicago is the life-size figure of a 
“sporty-looking” man who holds in 
his hands a cigar box. A nickel drop- 
ped in a slot where the figure’s vest- 
pocket is located, a cigar shoots into 
the open box. 

But if all tobacco-advertising im- 
ages were gathered in one place and 
grouped as an army, the old-fashioned 


LORD OUNDREARY—WHISKERS 
AND ALL. 





wooden figure 
would form 
the rank and 
file. The Adam 
of cigar stat- 
ues Was un- 
doubtedly 
made of wood, 
but when he 
came into ex- 
istence is not 
known. His 
evolution can- 
not be traced, 
though many 
are the fanci- 
ful stories told 
of his origin. 

There are 
but two or 
three shops in 
the whole 
country where 
these men and 
women of wood 
are made. In 
many cases 
they seem al- 
most to ante- 
date the Egyp- 
tians—j udg- 
ing from the stiffness peculiar to their 
kind, and their badly battered state. 
But the wooden image is by far the most 
interesting. There is a greater variety. 
They are usually far more grotesque 
than their more valuable rivals. The 
each have greater individuality, thoug 
the family likeness of this vast army 
can always be traced. There are seldom 
two exactly alike—twins are not nu- 
merous. 


THE FATHER OF HIS 
COUNTRY IN WOOD, 
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$100 Revenue Tax Discussion. 


ONTINUING the discussion on 
the $100 Revenue Tax, those 
who have not considered the 

question are requested to kindly do so, 
and send in their opinion. Be as brief 
as possible. 

The query is, Would an Internal 
Revenue Tax of $100 per annum, more 
or less, for every dealer in cigars, to- 
bacco, etc., be beneficial to the trade? 

4 

“Yes; it would regulate trade and 
help legitimate stores.” 

Fred. W. Bosse, 559 5th Ave., Brook- 

lyn, N. Y. 

” 

“T am heartily in favor of taxation.” 

Louis Heinrich, oo tam Se, N.Y: 


“A $25 tax would be within the lim- 
it of those who have a right to handle 
cigars ?” 

D. Dressner, 183 Fulton St., Brook- 
lyn, N. Y. 


“Yes; very much in favor of it. 
Would make it larger, according to 
the size of the city.” 

Colorado Cigar Co., Denver, Colo. 

4 


“$50 would be sufficient—larger tax 
would do harm to small dealers.” 
E. Lawrence, 858 Flushing Ave., 
Brooklyn, N. Y. 
td 


“No; the government has no right 
to force out the small man—depart- 
ment stores are the all powerful detri- 
ment to the trade.” 

Otto Fajans, 2659 Atlantic Ave., 
Brooklyn, N. Y. 
* 


“Yes; would help all legitimate 
cigar stores.” 
M. Lowenthal, 3 Getty Sq., Yonkers, 
» 
“Yes; would be the finest thing ever 
done for general improvement.” 
I. Saqui, 775 Tremont Ave., N. Y. 


“No; give the poor man a show.” 
A. Muehlenthal, 1420 5th Ave., New 
York. 


" 

“Yes; we have 14 people in this 
block who handle tobaccos—is this a 
condition for healthy business? A tax 
of $100 would do away with this 
drawback to prosperity.” 

R. Prellwitz, Jr., 292 3d Ave., N. Y. 
» 


“Yes; every Tom, Dick and Harry 
handles cigars to-day—$100 tax would 
regulate this and protect regular 
stores.” 


Carl Stanze, 304 E. 86th St., N. Y. 
" 


“$100 is too much; $50 tax would 
do good, but a strict fine must be im- 
posed on all violations.” 

Hirshfield, 411 Kent Ave., Brooklyn, 
N. Y. 


- 

“Would enrich the government only 
and work no material benefit to cigar- 
men. Manufacturers would then open 
and back small branches to handle 
only certain goods.” 

Hugo Stern, 683 Fulton St., Brook- 
lyn, N. Y. 
* 

“No; all tobaccos, cigars, etc., are 
already taxed—this would make a 
double tax.” 

Jos. Stamper, 17 Broadway, Brook- 
lyn, N. Y. 
7 

“T approve of such a tax; think it 

would work a radical change.” 


M. Rosenblum, 4 W. B’way, N. Y. 
z 


“Yes; would do away with petty 
stores and better trade. We could 
then do something against the trusts.” 

John Hofmann, 584 oth Ave., N. Y. 

” 


“Yes; it would benefit trade, and 
stop sale of cigars in many small 
places, drug stores, etc.” 

H. Mansky, 328 oth Ave., New York. 





IItv 


“No; it would monopolize business, 
hurt many and help few.” 

Lovey Bros., 60 W. B’way, New York. 
a 

“Would benefit larger dealers and 
elevate the moral tone of trade; cigar- 
men would give honest values, and 
general good would result.” 

R. Lewis, with Godfrey S. Mahn, 162 
Broadway, New York. 

“Yes; would do away with barber 
shops, candy stores and all odds and 
ends of cigar selling.” 

A. L. Ernst & Bro., 173 Broadway, 
New York. 


“Yes; would do away with many 
barber shops, etc., and help trade.” 
W. S. Norkett, 138 Nassau St., New 

York. 


. 
“Yes; it would confine trade to reg- 
ular cigar siores and do away with 
fruit stanfs and candy stores handling 


tobacco in small lots.” 
Geo. S. Ellis, 23 South St., New York. 


ny 

“Decidedly yes; it would put a ‘qui- 
etus’ on smaller stores and benefit 
legitimate cigarmen.” 

L. W. Coon, 320 Broadway, New 
York. 
" 

“Yes; there are too many cigar sell- 
ers now; a tax would allow cigarmen 
to make a living, by doing away with 
cheap competition.” 

Kutinsky & Adler, 149 E. Houston 
St., New York. 

“No; the duty on imported goods is 
too high already. Those shops who 
handle cigars as a side line do not 
draw any patronage from regular 
stores; only secure accidental trade.” 

Wm. L. Fenton, 1290 B’way, N. Y. 

e 

“Yes; it would do away with soda 
water stands selling a few cigars and 
cigarettes ; make business more legiti- 


mate.” 
Louis Stockell, 78 Bleecker St., N. Y. 
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“No; not in this locality; would not 
affect trade of higher class stores.” 

S. Singer & Bro., 334 Broadway, New 
York. 
" 

“I would be the first to pay such a 
tax; trade is cut up too much now, 
and regular stores have no chance 
against such wholesale competition.” 

E. Roth, 891 gth Ave., New York. 


An Old Trick. 
POPULAR cigar salesman en- 
tered an office uptown recently, 
where five gentlemen were seat- 
ed, and after a few words of greeting, 
the cigar man took from his bag a box 
of cigars, and said: “I’ve just come 
across a special cigar, made from the 
ends of Havana leaves, and providing 
you don’t chew the ends of your 
smokes, they will give you just as 
complete satisfaction as the regular 
straight rolled perfecto.” Then the 
salesman opened the box and turning 
the contents out on his palm, he deftly 
extracted five cigars and replaced the 
remainder in the box, so that appar- 
ently the cigars in it had never been 
disturbed. “Here, I want each of you 
chaps to try these goods. You see I 
can afford to give them away because 
they'll never be missed, and the person 
who buys this box will be treating, 
see?” The cigars were lighted and, 
of course, highly praised, and the man 
who owns the office said: “Just leave 
me one of those boxes, will you,” and 
he handed over $3.50. When the 
salesman left some of the smokers re- 
marked that he was a generous sort of 
fellow, and the man who had bought 
the cigars dissented, and declared he 
wouldn’t be a bit surprised if the 
cigars then being discussed had been 
passed around at his expense.. The 
newly acquired box was thereupon 
opened and, sure enough, it was the 
same from which ‘the samples had 
been extracted. 


A clean-cut. square business propo- 
sition—TuHr CiGAR StoRE MAGAZINE, 
$1 a year, with 1,000 Stickers Free. 














Smokers’ Fancies. 


és] T is interesting to watch some men 

select a cigar,” said an observing 

cigar clerk in a prominent cigar 
store recently. “One of the busiest 
men in the city, who is the head of a 
big financial house, and who is rushed 
all day long, drops in occasionally to 
get a Havana. So soon as he asks for 
a cigar he begins by telling how busy 
he has been, and when three or four 
boxes are placed before him he takes 
up one cigar at a time and examines it 
carefully. He smells it, rolls it over, 
holds it up to get a good view of it, and 
finally, after ten or fifteen minutes, 
makes up his mind to take a half dozen. 
He has no particular box. He seems 
to have a cigar for every day in the 
year. 

“Such a customer is a rare type. 
The selecting of a cigar seems to be a 
sort of recreation to him. He is the 
exception. The average customer 
comes in and asks for a certain brand, 
though all seem to be on the lookout 
for something new in the way of a 
smoke. As Lord Chumley says, ‘The 
influence of mind over matter is some- 
thing marvelous.’ It may seem absurd, 
but after all, smoking is all in the 
man’s eye. If he likes the looks of a 
cigar and the general appearance of 
the box he will, in nine cases out of 
ten, like the smoke. It is amusing to 
watch the way some smokers select a 
cigar. Many test a cigar by holding 
it up near the ear and rolling it over.” 

“How can they test it that way?” 
was asked. 


“Goodness knows, I don’t, and I 
can’t imagine what they find out by the 
operation. Some eccentric smoker 
must have'started the fad. If the cigar 
makes some certain kind of a sound 
they think it is well made and well sea- 
soned. That’s what they say. Then 
other customers go by color in making 
their selections. Some men come in 
here and hunt over boxes and boxes of 
cigars for a smoke of a certain color 
that existed only in their imagination. 
Finally, they take a cigar, saying, 
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‘Well, this is not exactly the color I 
wanted, but it is close to it.’ They say 
this with all seriousness, just as if the 
color of the wrapper had anything on 
earth to do with the cigar. 


“The only way to test a cigar is to 
smoke it, and the best plan for a 
smoker to pursue is to look for a cigar 
that suits him, and when he finds it, 
then stick to that brand until he strikes 
something better. A smoker’s taste 
must be cultivated, or he will never be 
happy. ‘Darn that cigar’ will be a fre- 
quent term with him if he does not do 
so. To be a judge of a cigar and to 
please yourself, you must nurse your 
taste as religiously as a fine musician 
cultivates a certain taste for a particu- 
lar kind of music. 

“A cigar store is a first-class place 
to study human nature. Most thought- 
ful men smoke. When some men are 
in deep trouble they smoke heavily. 
When public men are studying great 
problems they use tobacco ni®re freely 
than ordinarily. On the other hand, 
when men are feeling extra good they 
smoke more in an hour than they 
would in a day under other circum- 
stances. Ata cigar counter, therefore, 
you meet men in all moods. 

“One man comes in here who never 
speaks, yet I know from the news- 
papers and from hearsay that he is a 
great talker. When he comes in he 
simply points at the box and throws 
the money on the counter. I have 
known him for four years, and I have 
never heard the sound of his voice. He 
ponders a great deal. 

“Talking about women taking a 
long time to purchase their hats! 
Why, they are not in it with some men 
purchasing cigars. I know men who 
take two hours to decide on a box of 
cigars. 

“A man shows all his idiosyncracies 
in purchasing his cigars when he takes 
time in making the selection. To me 
it is an interesting study to watch men 
choose a bundle or a box. It is not 
time wasted to watch them and ob- 
serve their peculiarities.” 
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NEW YORK, OCTOBER, 1900. 


Commencing with this issue THE 
Cicar Store MAGAZINE will appear in 
an enlarged and improved form, and 
will be found to contain much addi- 
tional matter of interest and value to 
the trade. 

4 

Kindly look the Magazine over and 
read it through carefully, then write 
us, making any suggestions you may 
have as to further improving it and 
making it even more indispensable to 
the retailer. 

a 

The New Art Department, we trust, 
will please you and meet with your 
approval, and believe you will find that 
more of your customers will read the 
Magazine. This feature will be con- 
tinued and further improved from 
time to time. 


By the way, we should like to know 


how many of your customers read the 
Magazine each month, and what they 
say about it. 

, Please let us hear from you on the 
subject. 


a 
In case you do not receive the Mag- 
azine promptly, about the first of each 
month, we ask you to kindly advise us 
promptly, that we may trace same 
through the post omce department. 


Always write us when you change 
your address, as magazines are not 
forwarded by the postmasters, and 
when mailed to subscribers we sup- 
pose they are delivered safely, unless 
you advise us to me contrary. 


We are now prepared to register 
cigar labels for our readers, and hav- 
ing access to the largest and best list 
of registered cigar titles in the coun- 
try, can give efficient service. 

The charge for registering a title is 
$1.00. 

For searching a title, the charge is 
25¢. 

Please remember that a remittance 
of $1 is to accompany all entries, 75c. 
of which will be returned in case the 
title is rejected. 


The strike of the New York Cigar- 
makers is still on, but the manufac- 
turers seem to be going along in pretty 
fair shape, and many of them are 
again working yn $ full force. 


Many publishers are still “swiping” 
matter from our columns, which they 
use without giving us any credit, al- 
though each and every issue of this 
Magazine is fully cages. 


We are keeping a careful list of all 
matter “borrowed from us” in a large 
scrap book, and will be in a position 
shortly to publish a choice and com- 
plete list, with a. etc. 


What do you want? If it is any- 
thing within reason you can undoubt- 
edly obtain it through a little advt. in 
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our Trade Want Column. It costs Ic. 
a word only. 
Send in your want ad. 
e 


Have you a kick coming to you? 
If you have, or think you have, please 
write us fully and we will publish or 
discuss it, whichever may seem best. 

R 


Remember, we are always glad to 
hear from our subscribers and readers 
on any and all subjects, and that all 
communications will be carefully con- 
sidered and given prompt attention. 

sd 

THE CiGAR StorE MAGAZINE pays 
advertisers, as is shown conclusively 
by the unsolicited testimonial letter 
from Thos. Hughes, which appears on 
another page of this issue. 

Mr. Hughes’ letter is certainly a 
strong one—we have many other sim- 
ilar ones—and we are much gratified 
to know that the results obtained 
through our columns are so satisfac- 
tory and pleasing to our advertisers. 

Something unusual with the aver- 
age trade publication. 

Mr. Wise Advertiser, there is one 
reason why you should use THE 
CicaR StorE MAGAZINE, and that is, 

IT WILL Pay you! 


What Others Say. 
Jersey City, N. J. 
THE Cicar Store MAGaAzINeE: 
Enclosed find $1.00 for one year’s 
subscription to your “all right” Maga- 
zine. Yours truly, THos. St. Joun. 





New York, N. Y. 
THE CiGaR STorE MAGAZINE: 

We consider your Magazine indis- 

pensable to the trade. 
Yours respectfully, 
H. GREENSPECHT & Co. 
° 
New York, N. Y. 
THE CiGaR STORE MAGAZINE: 

We find your Magazine a money 
maker. No retailer should be without 
it, Respectfully, 

KROMBACH Bros. 
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When Phyllis Smokes. 


When Phyllis smokes a cigarette, 
And puffs the rings on high, 

She laughs and looks demurely, for 
Reproof is in my eye! 

Yet as she smokes, I note her lips, 
And sigh with fond regret— 

For oh, it must be sweet at times 
To be a cigarette! 





Advertising That Pays. 


AUGUST 15, 1900. 

HE Cicar Store MaGAZzINeE: 

A few months ago I received an 

order from a professor of a col- 
lege in North Carolina, for an assort- 
ment of English tobacco (order was 
worth $15.00). I wondered how he 
came to write to me, as I knew he was 
not a customer, and I wrote him that 
I was curious to know how he got my 
address; the reply was, one of his 
students had some tobacco which he 
bought from me, on which was my la- 
bel. 

When I subscribed to THE CiGAR 
StrorE MaGazineEI received 1,000 Gum- 
med Labels, one of which brought the 
above order, and since then I have also 
received a number of other orders 
from out of town. 

I thought this might interest you. 

Yours truly, 
EuGENE EBELING. 
876 Sixth Ave., New York. 
x 

Yes; it does interest us, and it 
should also interest every wide-awake 
cigarman in the country. 

The retailer’s name, address, etc., 
should he affixed to every package that 
leaves his store—there is no telling 
where it may go—it will always be 
read and produce good results. 

The above is but one of the many 
letters and opinions we have received 
on this subject, all of which prove 
conclusively that Gummed Labels are 
the cheapest and best advertising 
available for the cigarman, and that 
every cigarman should use them lib- 
erally in his business. 























THE CIGAR 


When Webster Davis Spoke. 
Then up rose Webster Davis 
And nodded to the roars, 
And gave his helpless hearers 
His lecture on the Boers. 


Then he sang to “Old Hundred” 
In plaintive melody, 

“Oh, William Jyan Brennings 
Is the candidate for me. 


“No, no! I don’t mean Brennings— 
I suffer from the heat— 

But Wenning Brilliams Jyan— 
I’ll save him from defeat. 


“For with him as our leader 
Our march shall never pause. 

Hail! Jilliam Bryning Wennans 
And his see-frilver cause. 


“Hurrah for Oom Kraul Puger, 
Who has our sympathv 

And Willing Jynam Brennans, 
Who'll march to victory!’ 


As on and on he rambled 
The delegates would screech, 
“Tt seems that Debster Wavis 
Has kopjes in‘his speech.” 
—Baltimore American. 


Queries Answered. 

UERIES will be answered in this 
column for our readers, whether 

they are subscribers or not, and 
entirely free of charge. All are re- 
quested to make liberal use of this 
privilege. Answers will be sent by 
mail, if stamp or postal card is en- 
closed. What is it you wish to know? 

G. H.—Small boxes of matches may 
be purchased of the Diamond Match 
Co., 88 Hudson St., N. Y., and im- 
ported matches of Barnard Harris, 231 
Pearl St., N. Y. We cannot quote 
prices. 

H. B.—Plantation cigars are manu- 
factured by several manufacturers. S. 
Ottenberg & Bro., 84th St. and 2d 
Ave., N. Y., make a Manila Planta- 
tion cigar. Possibly you refer to the 
size of the cigar? 

D. J. E.—Factory No. 200, 3d Dist. 
of New York, is owned and operated 
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by E. Seidenberg, Steifel & Co., 423 
E. 63d St., New York. 

J. S—The cigar you mention is 
manufactured by Jul. Ellinger & Co., 
60 Vesey St., New York. 

H. B.—Cigar factory No. 234, Col- 
lection Dist. of Florida, is owned and 
operated by S. F. Fleitus, Key West, 
Fla. 

L. S.—Villamil & Co., Tampa, Fla., 
are proprietors of cigar factory 748, 
Collection Dist. of Florida. 

I. S.—The cigarette you mention is 
manufactured by Ellis Deering & Co., 
1504 Ave. A., New York. 

W. R.—Replying to your query, you 
are advised that Samuel Fasnacht, 
Stevens, Pa., is the proprietor of Fac- 
tory No. 350, and Frank Spoo, of 
Rothsville, Pa., is the proprietor of 
Factory No. 2981, both of the 9th 
Dist. of Pennsylvania. 

C. A. M.—We beg to advise you 
that Samuel F. Snell, of Red Lion, 
Pa., is the owner of Factory No. 773, 
gth Dist. of Pennsylvania. 


D. E.—You are advised that Fac- 
tory No. 492, 3d Dist. of New York, is 
owned and operated by L. Stark & Co., 
whose address is given as 802 5th 
Ave., New York. 

There are a number of other queries, 
which necessarily remain over, to be 
answered next month. 


Do a Profitable Business. 

You certainly want to attract the 
public to your store, and to do that you 
must keep up to the times—get in line 
and follow the crowd—subscribe to 
THE CicarR StorE MAGAZINE at $1 a 
year, and get 1,000 Stickers of your 
name, etc., free. It’s just what you 
want—it will give you many new and 
bright advertising ideas, keep you 
fully posted, and increase your busi- 
ness largely. Others find it most valu- 
able and so will you. Anyway, send us 
25c. in stamps for a 4-months’ trial 
subscription and you'll never regret 
the investment. 
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The Cigar Store Magazine Pays Advertisers 


THOS. H. HUGHES, 


MANUFACTURER OF 
GAS AND ELECTRIC 


ILLUMINATING SIGNS, 


Gas and Electric Fixtures, 


21 CLINTON PLACE, 
51 EAST 8th STREET, Near Broadway. 


NEW YORK, Aug. 29, 1900. 


THE CIGAR STORE MAGAZINE. 
Gentlemen: 

I have been an advertiser in your Magazine 
for the past few months, during which time I have 
been so over-run with inquiries and orders that | 
scarcely know where | am at. 


Your Magazine is a dandy—no person should be 
without it. 


You muy use this letter if you see fit. 








Yours respectfully, 
isicnep) THOS. H. HUGHES. 


(Original letter on file at our office, 
where it can be seen at any time.) 


Quantity, Quality, Low Rates and Results, 
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Manufacturers’ Miscellany. 


EREZ, RODRIGUEZ & CO., 118 
Pearl St., have had a remark- 
ably good season—the largest in 

ten years—which speaks volumes for 
the class of goods produced. D. T. 
Whitbeck keeps things prosperous, 
and Ben Lessen is sending in hand- 
some orders from the West. 

Victor Malga & Co., 129 Pearl St., 
have booked good orders on the Amis- 
tasac brand. 


J. M. Pendez, of Y. Pendez & Alva- 
rez, is on his regular western trip. Mr. 
Alvarez has just returned from a suc- 
cessful trip through New York State. 

Tom Nolan, of S. Rodriguez, is off 
on a trip west and south, and is send- 
ing in some big orders for Charles the 
Great. 

Starlight Bros. have enlarged their 
work-room, and made several im- 
provements, and are busy on the La 
Rosa de Paris and La du Quesa de 
Cuba brands. Dave Probstein goes 
to Europe shortly. 

Delpino & Williams are ’way behind 
on orders for La Paridad, Domina, La 
Medalia and Lotta. The demands for 
these brands has been very good. 
This enterprising concern is pushing 
out boldly after the western and south- 
ern trade. 

Jos. Abrahams, the leaf dealer at 
Pearl and Maiden Lane, has added a 
retail department for the sale of cigars, 
tobaccos, etc. Both branches are pay- 
ing well. 

F. Garcia, 126 Chambers St., is trav- 
eling through the West and thence to 
Tampa. Wm. B. McBurney will make 
the trip as far as St. Louis with Mr. 
Garcia. 

Lermiein & Wyatt are disposing of 
big quantities of E. H. Gato’s goods. 
The Quaker Girl is proving anything 
but a modest seller. 

Baum & Lippman have vacated the 
premises 58 Warren St. 

The Emir Cigarette Co. are busily 
occupied turning out high grade Turk- 
ish, Russian and Egyptian cigarettes. 

Chas. S. Morris & Co., 70 Duane 


St., are busy people these days, work- 
ing a full force to keep up to the de- 
mand for La Integradad. 

A. Montanez, W. B’way and Duane 
St., states in his advertisement, Mi 
Adelina, “as good as the best.” 

Mr. Weber, of Weber & Eriskine, 
has just returned from a three weeks’ 
vacation in the Adirondacks. Mr. 
Wagner is also back from his vaca- 
tion. 

Simon Reigel Co. reports good trade 
on Cherry Diamond and _ Gloria 
brands. 

A. J. Sheldon Co., the busy Wall 
Street concern, are having much suc- 
cess with the justly popular Mi Drosa, 
clear Havana brand. 

Manrara Bros. Co. are a new con- 
cern, just getting into shape at 44 
Park Place. “Mi Elbuian,” their lead- 
ing brand, will be placed on the mar- 
ket shortly. 

J. B. Symons is now with Yak Ous- 
sani Co., manufacturers of Egyptian 
King cigarettes, 14 Park Place. 

Will C. Clark, of Winterberg, 
Kraus & Co., has just returned from 
his western trip with usual big orders ; 
business out west is good. 

Seidenberg, Steifel & Co. are doing 
a big business on the Buffo all to- 
bacco cigarettes. 

A. Silverthau has returned from a 
trip to the coast, and M. Silverthau 
goes to San Francisco shortly. 

E. A. Kline is maintaining the good 
record of sales for El Symphonie. 
The season has been very good. 

S. Ottenberg & Bro. are placing the 
Hazel Kirke brand in best stores 
throughout the country. 


“Were you down South during the 
recent solar eclipse?” 

“Yes, and I saw something funny.” 

“What was that?” 

“Why, men that had been smoking 
tobacco all their lives were smoking 
glass.” 


THE CicArR SToRE MAGAZINE and 
1,000 Stickers of your name is a Big 
Dollar’s Worth. epogeribe now! 
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Metropolitan Meanderings. 
Tag BOYER, 1296 Broadway, 


has returned from a six weeks’ 

trip through the West, and is 
now prepared to grapple with the busy 
Metropolitan life. Messrs. Bartunek 
and Steurhaf, two bright young men, 
are in charge and attend to things 
faithfully and well. : 

S. Abraham’s tale is always “some- 
thing doing” here, due to the big trade 
of Suburban smokers, who are famil- 
iar with Metropolitan stores and know 
where to buy good cigars. 

Seidenberg Co., 42d St., are filling 
many big orders of Lillian Russell and 
Rosa de Espanola. 

D. N. Barslaux is in charge of the 
model stand at the Hotel Manhattan. 

Sig Cohn’s is a great meeting place 
for theatrical people. Jules Verne, 
Las Palmas and Stachelberg’s goods 
are the leading brands. 

Levy & Stream are not making any 
improvements in their store, because 
it is quite impossible. They long ago 


reached perfection, and have a palace 
of mirrors, lights, cigar cases, pipe 
cases, wall cases—everything of the 


very finest. New York’s representa- 
tive cigar store, where a thriving trade 
in high-grade goods is being done. 

C. Schlesinger has a great Ruy 
Lopez electric sign, which at night is 
visible for blocks. He is making a 
nice display of Gold Seal cigarettes ; 
said to be good sellers. 

Billie Taylor is in charge at James 
M. Bell Co., 28 E. 42d St. 

5. F; Apfel has enjoyed a good 
trade, and is now securing a good por- 
tion of the heavy theatrical trade at 
his model store, 1244 Broadway. 

Ed. Deutsch, 1267 Broadway, tried 
the experiment of selling cigars only, 
and was forced to put in tobaccos and 
cigarettes, which combination makes 
business good. 

Ben Schell, 1453 Broadway, has 
added a reading room for the con- 
venience of his patrons, which con- 
tains papers to read, comfortable 
chairs, tables and writing material. 
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Notara’ Bros., 1215 Broadway, 
have two maidens in the window mak- 
ing cigarettes. There is always a gap- 
ing crowd and increased receipts. 

A. Novotny, 1444 Broadway, is 
headquarters for pipes and has a costly 
variety on hand, many of them of odd 
designs, and one pipe worth $100. 
Two new cases were added recently 
for the display of amber goods. No 
other store in New York can boast of 
a similar variety of pipes. 

Sam. Ballenberg, 1315 Broadway, is 
always doing business—the summer 
has been quite profitable. Greely 
Square is having a special run. 

H. J. S. Browne, who has been con- 
ducting the stand at the Herald Square 
Hotel, has purchased the Criterion 
cigar store, at 1488 Broadway, of M. 
Robinson, and will undoubtedly do 
well in his new venture. 

J. W. Thoms, 1295 Broadway, is 
doing a prosperous business under the 
management of Mgr. Powell. 

J. W. Lawler, at 1485 Broadway, is 
still pegging away and doing lots of 
business on J. Cosio’s goods. 

Frisch & Co. have invaded the up- 
town section and taken Weisberger’s 
old place, at 1276 Broadway. , Mr. 
Lawrence is in charge. 

W. H. Oates is now comfortably 
settled in his new quarters, at 3049 3d 
Ave. 

Colonial Cigar Co., of 687-510 Co- 
lumbus Ave., has just received a new 
lot of imported and domestic cigars 
= Egyptian cigarettes for fall trade. 

R. H. Henry, of 5 Fulton St., 
Brooklyn, has a great arch formed of 
some 800 cigar boxes, reaching from 
floor to ceiling. This makes a unique 
screen and ornaments the store. 

I. Garcia has a neat store at 883 Co- 
lumbus Ave., a good neighborhood, 
where he does a good business with a 
fine line of clear Havana goods. 

At Acker, Merrall & Condit’s 42d 
St. store a number of alterations have 
been made. The Cigar Dept. has been 
moved to the west side of store, with a 
double window facing 42d St. Messrs. 
Dunn and Snyder are working 
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‘earnestly for the success of this de- 
partment. 

~ W. W. St. John, corner Madison 
Ave. and 42d St., carries all popular 
brands and does a nice business. 

A. Warshauer, famous for his Pal- 
isade Special cigars, has been giving 
coupons with sales, which are redeem- 
able in a briar pipe, cigarette holder, 
etc. 

At Jul. Ballenberg, 59 W. 42d St., 
things are looking up. Mr. Ballen- 
berg reports a good demand for pipe 
racks and fancy tobacco jars. 

Adolph Notz, with Park & Tilford, 
72d and Columbus Ave., one of the 
mainstays of this busy branch, is thor- 
oughly wide-awake and keeps things 
in constant motion. 

Samuel Goldwater, for some time 
with Kid McCoy’s cigar stand, has 
accepted a tempting offer from Roths- 
child & Co., 22 La Salle St., Chicago. 

Geo. W. Schmedes, 61 W. 42d St., 
gets some little trade from the con- 
‘stantly passing crowds. 

L. Schwager, 1209 Broadway, has 
the goods that keeps crowds coming. 


Mother—Willie, didn’t I say I'd 
‘whip: you if you put another rubber 
button on the stove? 

Willie—Yes’m, but ’tain’t me this 
‘time, ma. It’s pa smokin’ one of them 
«cigars you bought him. 


CALLAHAN—‘“What is this sixteen 
‘to wan, Mac? Oi’m shure Oi dunno.” 

McGowan—“Oi think it means thot 
McKinley do get sixteen votes to ivery 
wan thot Bryan gits.” 

CALLAHAN—“Well, there’s no use 
of Bryan runnin’ at thot rate.”— 
Judge. 


“These acrobats are very fresh,” 
Said Miss Magee to me. 
“Oh, some are fresh and somersauilt,” 
Said I to Miss Magee. 
—Philadelphia North American. 


New York Theatres. 
6¢ Q@ AN TOY,” the Chinese musical 
comedy, is being produced by 
Augustus Daly’s Musical 
Company at Daly’sTheatre. 

John Drew, in “Richard Carvel,” is 
playing to good business at the Empire 
Theatre. 

“The Pride of Jennico,” with James 
K. Hackett, is at the Criterion. 

Louis Mann and Clara Lipman are 
at the Garrick Theatre, in “All on Ac- 
count of Eliza.” 

Commencing on the 3d, Richard 
Mansfield, in “Henry V.,” will fill the 
Garden Theatre. 

Annie Russell is appearing in the 
comedy, “A Royal Family,” at the 
Lyceum Theatre. 

“Arizona,” by Augustus Thomas, is 
at the Herald Square Theatre, and 
playing to crowded houses. 

“A Million Dollars” may be seen at 
the New York Theatre. It is a spéc- 
tacular, farcical oddity, and pleasing 
crowds nightly. 

Josephine Hall, in “A Military 
Maid,” is delighting large audiences 
with her pleasing comedy at the Savoy 
Theatre. 

“The Belle of Bohemia,” with a 
great cast, is filling the Casino. 

“Caleb West” has made a hit at the 
Manhattan Theatre. 

Francis Wilson, in the new comic 
opera, “The Monks of Malabar,” is 
playing to good business at the Knick- 
erbocker. 

Hammerstein’s Victoria. “With 
Rogers Bros. in Central Park,” is 
playing to its usual business. 

Weber & Fields’, with “Fiddle-Dee- 
Dee” and “Quo Vas Iss,” is as popular 
as ever. 

Koster & Bial’s is presenting an ex- 
cellent bill of fashionable vaudeville to 
crowded houses. 


You will get many times the worth 
of your money in a year’s subscription 
to THe Cigar Store MaGazZIne at $1 
—1,000 Gummed Labels Free. 
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CLEAR HAVANA CIGARS. 











MANUFACTURED AT KEY WEST, FLORIDA. 


PARK & TILFORD, 


Broadway, corner 2Ist Street, NEW YORK. 


PRICE LIST ON APPLICATION. 
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TE TWENTIETH CENTURY 
LGTER AND GUTTER 


Automatic, 
Simple, 
Reliable. 





Up-to-date retailers have them. 
You can get one from your Job- 
ber. 
TWENTIETH CENTURY 
LIGHTER. 


Insist wpon getting the 


». WE GUARANTEE THEM. ... 


Se 


Write us for further information. 


The Abbott 
Electric & Mfg. Co,, 


74 FRANKFORT ST., 
Cleveland, Ohio, U.S.A. 


; 
; 
+ | 
PATENTED. 
ELEGANT IN DESION 
AND FINISH. 





The Automobile. 
I rumble over asphalt ways 
And rattle on the cobble, 
I dash into the cable’s maze 
And round the corner wobble; 
I roll and tilt and turn about, 
A record fast pursuing, 
Until my battery gives out, 
And then—there’s nothing doing! 
—The Smart Set. 


Short Smokes. 

HENEVER any person enters the 
cigar store of Henry E. Acker- 
burg, of Chicago, IIl., and sees 
that man, he feels the presence of a 
“strenuous life,” with the accompani- 
ments of a wide laugh, glistening teeth 
and eyeglasses. If Ackerburg rode a 
bronco on the cattle fields of Montana 
the old cowpunchers would hail him 
with glee as “Teddy,” the Governor of 
New York. Ackerburg is Governor 
Roosevelt’s double. He has the Roose- 
velt expression, the Roosevelt eyes and 
the Roosevelt mustache. When Ack- 
erburg is in action he is the veritable 
counterpart of the Republican Vice 
Presidential candidate. If he should 
appear at a Republican meeting which 
Governor Roosevelt was expected to 
attend, there is little doubt that Acker- 
burg would be bowing to the plaudits 
and would be expected to make a 
“strenuous” speech. Ackerburg has 

lived in Chicago twenty years. 

We may yet get genuine Havanas 
from Connecticut. At all events, a 
crop of what is called real Cuban to- 
bacco was harvested in Poquonock the 
other day, which was grown from Cu- 
ban tobacco seed procured under, con- 
gressional auspices. The patch where 
the seed was planted has been under 
the supervision of an expert; who will 
have charge of the crop until it is com- 
pletely cured, and it is his expectation 
to be able to produce a cigar from it 
equal to the best imported. This is 
also the opinion of the government ex- 
pert, who has given the crop some at- 
tention, as well as that raised under 
cover at the experiment station. 
What, then, will become of the genu- 
ine Connecticut Havana joke? 

A smoke wedding is the latest nov- 
elty at Clayton, Mo., but it is not likely 
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Sls vel oa NICKEL. Sweet Violet 
CIGARS 








are GOOD cigars, the kind that 
makes a man risk burning his 
lips to get the last whiff. If 
you are not one of the up-to- 
date merchants who contribute 
to the enormous sale.of over a 
jit million a month, and you do 














s win not know how good they are, 
He ij | write for sample box, booklets, 
» 1 etc. 

Respectfully, 


, . Austin, Nichols & Co., 
The boy was a nickel in as well as a nickel out. 


Had he given his father that nickel, he mixht have WEW YOR K. 
purchased a SWEET VIOLET Cigar, making five 
cents do the work of ten—value considered. Per J. EDWARD COWLES, Mgr. Cigar Dept. 














ESTABLISHED 1867, 


claimed Superior. 
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E. REGENSBURG & SONS, NEW YORK. 


ENJOY A NATIONAL REPUTATION. 
E. REGENSBURG & SONS, 


f $18 and 120 HUDSON STREET, NEW YORK. 
Hos es ses es ve 
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= to become popular with the ladies. 
James Lewis is an inveterate smoker. 
BE WISE He rode to Clayton with his, bride, 
smoking on the car. While Presiding 
Judge Henry L. Wilson, of the County 
INCREASE YOUR SALES Court, pronounced the ceremony Lew- 
is kept his cigar in his mouth, puffing 
forth a curling cloud of tobacco fumes. 
BY SELLING It was taken for granted that the bride 
does not object to smoking. She was 
in traveling costume, having just ar- 
rived from Mountain Grove, but one 
is constrained to speculate on the ef- 
fect of the smoke had the bride worn 
a gauzy veil and orange blossoms. 
Jacque Morgan, the = hoages of 
the Federal Building, Kansas City, 
All sizes, from $55.00 Mo., has not nearly el hair about 
the back of the head as he had a few 
er gor 1, days ago. He backed up against a 
Send for samples and let us get in touch pendant cigar lighter in a Delaware 
with you. street shop where they sell things to 
smoke. If a bystander hadn’t pulled 


_ J. DONIGAN, him away in a moment or so more he 


would have looked like a Mexican 
43 Centre Street, New York. hairless dog. 

“Didn’t you smell the burning 
hair?” a friend asked, wonderingly. 

“Sure,” replied Mr. Morgan, curtly. 

“But I didn’t worry. I didn’t think it 

For PRESS CLIPPINGS... was my neon Now,” ruefully, 

ON ALL SUBJECTS “T’ve had to have myself clipped like 

a horse. But I have learned a valua- 

Please address ble lesson. Itrunneth: Back not up 

against the cigar lighter when it is lit, 


National Press for it lighteth like a lamplighter and 


singeth like a barber.” 

Smugglers have been working along 
Intelligence Co. Brooklyn’s water front for years. 
Government detectives and secret serv- 
ice men have tried to run them down, 








32 PARK PLACE, 


P. O. Box 2747. New York, but the dodgers of the customs out- 
witted them every time. Of course, 
these smugglers are not great crimi- 


BARGAINS IN TYPEWRITERS. nals. They do not bring in much 


ealentie tune By using a _ booty at a time. But the yearly swind- 





writer. You will not be without i 
Se, are eo ling of the government amounts to 


nish Remingtons, Smiths, Bam: many thousands of dollars. Cigars 
ot tees is to tes, Se brought fromr Cuba find a ready sale 


guarantee. New machines at j 

aan el eae ee in stores along the water front, and 
chine subject totrial, Standard after a while they find their way into 

We also exchange and buy for cash. bat Os rrneks the tobacco stores of the city. Many a 

Fened Renal ok Sokuged prices, end pottal fer Siue- sailor leaves his vessel with a suspici- 


trated list of all standard machines, : i 
ously heavy gripsack and returns with 


Consolidated Typewriter Exchange, it empty. There are gray-haired old 


24 Broadway, New York City. fellows who neg gg 4 ship which 
Tetephone, 538 Cortlandt. comes up to the docks. These are the 
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Grade joe =| Grade 
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E. A. KLINE & Co,, 
244 East 75th Street, NEW YORK. 
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“The Casino Girl” 


WANTS TO KNOW YOU! 
SHE WILL 


Please my customers and increase¢ 
your sales, because she is a well put; 
together piece of goods of imported § 
stock, and Guaranteed to maintain; 
her reputation for high quality. 


Every Man is in Love with Her. 
Shall We Introduce You Pati 


DISTRIBUTORS WANTED IN UNOCCUPIED TERRITORY 


Fer this High-Grade 5c. Cigar. 


We want YOU to send for samples and 
oad Terms. Don’t delay—write 10- 
Lye 


MAX JACOBY & CO., 
MAKERS OF FINE CIGARS, 


13th Street and Ist Avenue, 
rose Met NEW YORK, 


iii 9 9999490487 
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Married 
Man's Permit. 


More fun than a cartload of cats. Get 
one and get your best girl or somebody 
else's best girl to sign it. Causes lots of frn 

and saves trouble, too. By mail, 5c.; one 
dozen permits, 2o0c. 


No free copies. Stamps accepted. 


Special price in larger lots with your ad. on. 


ANDY SMART’S 
PRINT SHOP, 


BOSTON, 
MASS. 








| 
| 
| 





men who gain largely by swindling 
the government. They have second- 
hand clothing shops and jewelry 
stores, and their stock is repeatedly 
replenished by men who go down to 
the sea in ships. A watch is secured 
here, some fine cloth there, a hundred 
cigars from this ship, gallons of bay 
oil from that, rare birds and feathers 
from a liner fresh from the tropics, 
opium from an Asiatic trader, ivory 
and a diamond or two from another, 
and so it goes on. 


Miscellaneous Musings. 
HAT might have proved a disas- 
W trous fire was caused by a flying 
spark from a powder match, 
which ignited some cotton on which 
some pipes were displayed in the win- 
dow of the cigar store on South James 
St., Rome, N. Y., recently, while Clerk 
Hager was lighting the show window. 
The damage was slight. 

The exports of cigars and tobacco 
from the Island of Cuba for the six 
months ending December 31, 1899, as 
given out by the War Department, is 
as follows: Leaf tobacco, $4,710,825 ; 
cigars, $6,358,459; cigarettes, $152,- 
883; all other tobacco, $51,425. The 
United States took $3,904,378, $3,- 
360,006, $20,709 and $5,657 worth of 
the above products respectively. 

A self-lighting cigar has been in- 
vented and patented by Gustav L. 
Reenstierna, of Boston, Mass., which 
is fired by scratching the friction- 
match head of the cigar the same as 
any match. Really, what is the ad- 
vantage? 

Leslie C. Simpson, of Iberia, Mo., 
is said to be the youngest cigar drum- 
mer on the road. He is a bright 
youngster, 11 years of age, and when 
he returned from his first week’s trip 
recently, he brought in orders for some 
twenty-five thousand cigars. 

There is a movement among the to- 
bacco growers of Cuba to obtain the 
removal of the export duty on all to- 
bacco, especially from the lower 
grades, as it is claimed that 50 per 
cent. of the profits on the latter is re- 
quired to pay the duty. 

The marriageable young women of 
Boston have taken up the Ci ai 
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THOMAS H. HUGHES, sicns oF EVERY DESCRIPTION, 
5} EIGHTH STREET, }Near Broadway, wees NEW YORK. 


DROP US A LINE AND WE’LL SHOW YOU “HOW TO INCREASE YOUR BUSINESS.”’ 
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TO 
SUBSCRIBERS 
ONLY ! 


A Lick and They'll Stick, 
But You'll Not Get Stuck. 


2000 
GUMMED 
LABELS 


$1." 


Advertise Your Store. 


SEND CASH 
WITH ORDER. 


Increase your Business. 





A. WISEMAN, | yonder a 


DEALER 16 them; but 


|FINE CIGARS,} isvertneber: 
711 Easy Street, | ith vi 
Hustletown, N. Y. 


This label 
EXACT GIZE, 1 1-8 X 1 1-2 INCHER 











contains all 
that’s neces- 
ary. Neatly printed on dest gummed paper 
in assorted colors, and mailed promptly (in 
bout 10 days) in a specially made box that! 
will keep them in perfect shape. Don’t wai 
until you’re all out, order now. 


YOU WANT MORE? 
ALL RIGHT! Send us 


$2. For 5000 
e Cigar Store Times 
agazine Co., New Yor 


2c. STAMPS ACCEPTED. 











crusade, and any young man 1s severe- 
ly condemned and frowned upon who 
indulges in the odorous habit. Pipes 
and cigars, while not endorsed, will be 
permitted. 

The Tampa and. Key West cigar 
trade is booming along in a manner 
most satisfactory to the cigar manu- 
facturers, and shipments are well up 
to the mark, while in many instances a 
goodly increase is shown. There is 
said to be a scarcity of cigarmakers. 

Judge Simonton, of the U. S. Cir- 
cuit Court, has ordered the sale of the 
Blackwell Durham Tobacco Co., at 
Durham, N. C., by Receiver Hall for 
not less than $4,000,000. The prop- 
erty will undoubtedly be bid in by the 
American Tobacco Co. when auc- 
tioned. 

Many of the cigar dealers of Oak- 
land, Cal., have combined to fight the 
city authorities for prohibiting the use 
of nickel in the slot machines. Some 
of the dealers are glad the machines 
have been removed, claiming they do 
not approve of making their business 
a gambling proposition. 

The tobacco crop of Connecticut is 
practically all harvested, and the grow- 
ers are congratulating themselves up- 
on its excellence and the fact that it 
suffered little or nothing from storms, 
insects, drought, etc. 

The Benedict Co., of Dayton, Ohio, 
has been incorporated with a capital 
of $150,000 by J. P. Wolf, F. P. Wolf, 
B. H. Sherman, L. A. Schaeffer and 
A. Hirsch, for the manufacture of ci- 
gars and cigarmaking machinery. 
They have been. doing an excellent 
business for some time past, and since 
they burnt out have increased their 
plant largely. 

The Jacobs-Kendig counterfeiting 
case is recalled by the allowance made 
by Judge McPherson of a claim of 
J. L. Steinmetz, the owner of Jacobs’ 
factory at Lancaster, Pa., for $816.66, 
for the use of the building after the 
plot was discovered. 

Sumatra wrapper tobacco raised in 
Florida recently took the prize at the 
Paris Exposition, over the world. The 
same quality of tobacco is being raised 
in Decatur and other Southern Geor- 
gia counties, and is rapidly becoming 
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STRICTLY 
A CLEAR 
HAVANA CIGAR 
OF SUPERIOR 
QUALITY and 
CUBAN MAKE. 
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25 YEARS, DLs | a EQUALLED. 


HIGH GRADE CIGARS, | 
ST. PAUL, MINN. 


A FIRST-CLASS { 
5 CENT CIGAR— { 
A TRADE . 
WINNER IN 
EVERY 

RESPECT. 


THE HIGH QUALITY AND UNVARYING STANDARD OF OUR GOODS IS A { 
SURPRISE TO EVERYONE. WRITE US FOR SArLRS AND PRICES. 
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TRADE WANTS. 


Wants, For Sale, Exchange Advts., 
Special Notices, etc., will be inserted under 
this head for one cent a word for 25 words 
or more, cash with order; stamps ac- 
cepted. Answers may be sent care of this 
office and will be forwarded when desired. 
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L. ROTHSCHILD & CO., 
General Business Brokers, 
320 BROADWAY, 
Room 921, New York. 

Cicar Stores anp Stanps in all parts of the city 
sold privately and in strictest confidence. If you 
wish to buy or sell a store, send postal and our rep- 
resentative will call. 





Cicar Stanp For Sale, in downtown prominent res- 
taurant. Price reasonable; long lease. 
Rotuscuiitp & Co., 320 Broadway. 





Four C1car Stanps For Sale, in downtown office 
buildings. Prices, $350 to $700. 
Roruscuitp & Co., 320 Broadway. 





Cicar Store For Sale, best part of 3d avenue, Har- 
lem; good business; 23 years established. Price, $2,- 
000; long lease. 

Rotuscnitp & Co., 320 Broadway. 





Cicar Store For Sale, 7th avenue, Harlem; old es- 
tablished; owner retiring; well paying store; price, 
$2,000. 

Rotuscuitp & Co., 320 Broadway. 





Cuorce Desk Room or Orrice to let in prominent 
building; telephone and every convenience. Price 
low. ddress “Opportunity,” this office. 





Acents WanTeEp in cities and towns outside of 
New York to take orders for Gummed Labels at soc. 
per 1,000. “Bic Money,” care this magazine. 





GrEENWALD Pays Spor Casu For Cicar Srores, and 
all other kinds of stores and merchandise. Call or 
address, GrEENWALD, 794 Second avenue, New York. 





Wantep—Crosssow, J. T., Goon Luck, Otp Hon- 
ESTY, Spear Heap, Star, Sicxze, STanparp Navy, 
“DrumMonn” NaturaL Lear and Master WorKMAN 
Tacs and Certiricates. Write how many you have 
and how much you want for them, CasH. Address, 

Joun A. Kraus, 4 Genesee street, Auburn, N. Y. 





EXpEriencep Cicar CLerK desires to make a 
change; can furnish highest credentials. Please ad- 
dress “H,”” Box 5, The Cigar Store Magazine. 





Want Cicar SaLesman, traveling outside of New 
York, to carry a profitable side line. Easy work and 
ready money for leisure moments. Address “Goon 
Tune,” care of this magazine. 





Attention Manufacturers. 

I want to meet or correspond with a large manu- 
facturer of cigars who desires a new and unique 
brand name and an effective campaign for adver- 
tising same. Name can be used for cigars, tobacco 
and cigarettes, and will prove a winner. I can place 
the advertising and make money for you—my services 
and long experience will cost you nothing. Let us 
talk it over confidentially. Please address “Expert,” 
Box 7, The Cigar Store Magazine. 





Younc Man (25) with six years’ experience in 
first-class cigar stores, desires a change, either’ in or 
out of the city. Please address “THorovcH,” care 
this magazine. 





_, Witt, Buy a Broadway cigar store for spot cash, 
if location and price is right. Give full particulars 
im confidence. “CicarmMan,”’ care this magazine. 


| 
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a lucrative industry. Florida is be- 
coming one of the great tobacco-grow- 
ing States, and if proper attention is 
paid to the cultivation, there is no ap- 
parent reason why the product may 
not be made to equal that of Cuba. 

3inghamton, N. Y., is enjoying 
prosperity by the carload, and it is 
claimed that this city will close the 
century as the second city in the 
United States in the manufacture of 
cigars. Every cigar factory in the city 
is said to be doing the largest business 
it has ever done. 

Word comes from Louisville, Ky., 
that the. plug tobacco factory of Rice 
& Vaughan has been purchased by the 
Continental Tobacco Co. 

Reports from all parts of the coun- 
try show the liberality of the cigar and 
tobacco men in their prompt subscrip- 
tions to the Galveston Flood Fund, 
many thousands of dollars having been 
donated by the trade. 

Louis and Morris Berger, of New 
York, have invented a cigar box 
which prevents fraudulent refilling. 
Arranged in the box are strips of pa- 
per attached alternately in pairs at 
opposite sides of the box, each strip 
being adapted to cover a layer of 
cigars. As the cigars are sold, each 
strip is to be torn off. Provided the 
strips of paper are not torn off, what’s 
to prevent filling the box again? 

Boys who smoke cigarettes will no 
longer be employed by the Chicago 
Post. 

A recent fire in the leaf tobacco store 
of M. Rashkes & Co., 70 Market St., 
Newark, N. J., caused a damage of 
$2,500. 

I. Segal, a New York cigar manu- 
facturer is said to be negotiating for 
a location for a cigar factory at Guth- 
rie, Okla. 

An interesting experiment in tobac- 
co culture is being tried in the fields of 
the Connecticut Tobacco Experiment 
Company at Poquonock, Conn. Nine 
rows, 500 feet long, of tobacco plants 
are being grown under a covering of 
thin cheesecloth, the object being to 
keep the temperature in which the 
plants are growing comparatively 
even, and to protect them from insects 
and the elements. Already the success 
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Benedict Littl Cigar. 


It puis trade from all directions. It gathers 
in cigarette trade and five cent trade and one 
cent trade, 

The Benedict isarich, Havana filled, 3% 
inch, slender ‘‘ short smoke” which costs the 
dealer $7.50 a thousand and sells at $1.00 a 
hundred, or 10 cents for 10. 

The Benedict appeals to many classes of 
smokers and is vastly superior to any other one 
cent cigar 

Don’t you want to share the fruits of our 

magazine advertising? We have 
created a demand which you will 
certainly find it profitable to fill. 


DSK 


ed 


SS 


Write to-day tor more intormation. 


BENEDICT & GMPANY 


~«n.___ DAYTON, OHIO. 
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FACTS! 
1 


Were this your advertisement, 
not only would it be read by 
cigarmea throughou the coun- 


try, but also by their many cus- 
tom ‘rs,and you would therefore & 
reach the comsumer as well as 
the retailer. 
Through no other 
channel can you in- 
vest a like amount 
to better advantage. 
An Exclusive and Profitable 
Field. 
Choice and Thorough Service, 
Low Rates and 
Further Fascinating Facts 
Freely Furnished. 
The Cigar Store 
Magazine... 
Telephone: 
3707 Cortlandt. 


Times Building. 
New York. 








ED. FREIMAN, 


MANUFACTURER OF 


FINE HAVANA 


»- CIGARS... 


1364 Third Avenue, NEW YORK. 








Good Enough to Sell for i0c. 


PALISADE SPECIAL CIGAR 


Wes Se Londre of Havane Filler and Sumatra 
. and is a good seller 
and a good smoke. er, @ good profit producer 


May I Tell You Other Good Points? Write for Samples and Frices, 
J. WARSHAUER, 
Factory No 2134, 94 List., WY, 1444 Fifth Ave. New York. 








ELIAS BUNZELMAN, 


Dealer and Commissioner in 


LEAF TOBACCO. 


No. 90 FIRST STREET, NEW YORK. 
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of the experiment is said to be assured. 
Success means the obtaining of leaves 
so perfect that they will sell for a 
higher price than ordinary Connecti- 
cut tobacco. Some of the plants are 
nine feet high. 

While returning from a trip to New 
York recently, H. F. Stock, of Kuhles 
& Stock, manufacturers of cigars, St. 
Paul, Minn., was passing from one 
car to another, when he lost his bal- 
ance and fell from the train, which 
was running some 40 miles an hour at 
the time. That Mr. Stock was not 
killed is a miracle, and he is to be con- 
gratulated that it did not result more 
disastrously. 


Retailers’ Review. 

OHN ROWE, the old time base 
ball player, has purchased his 
partner’s, Alderman Franklin, in- 

terest in the cigar store at the corner 
of Main and N. Division Sts., Buf- 
falo, N. Y., which is now headquarters 
for all the “fans.” 

Police Commissioner Frank Byer, 
of Kingston, N. Y., has opened a new 
cigar store on Main St., that city. 

A new cigar store at the corner of 
State and Wayman Sts., Rockford, 
Ill, was recently opened by Benj. 
Sheyhan. 

Savannah, Ga., has another new 
cigar store, which was recently opened 
by J. Pinkussohn & Co., on Bull St. 
It is hoped that they won’t get stuck 
by any sharp customers. 

A recent fire in the cigar store of 
Jacob’ Karp, 797 Broad St., Newark, 
N. J.. caused a loss of several hundred 
dollars. ’ 

The latest addition to the cigar trade 
in Trenton, N. J., is Oscar R. Ander- 
son, who has opened a new cigar store 
at 837 Chestnut St. : 

S. Jacgenheim has opened a cigar 
stand in the White Building, Buffalo, 
N. Y., and is doing a very nice busi- 
ness. 

W. D. Pearson is now the sole own- 
er of the firm of McKee & Pearson, 
dealers in cigars and tobacco, New 
Castle, Pa., having purchased his part- 
ner’s interest. 

Tue Cicar Store MaGazine will 
help you in your business. $1 a year. 
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FOR A GOOD, SOLID SMOKE 


HAS THE FLAVOR OF A PERFECTO. 


FOR A SHORT, MILD SMOKE 


, LUCKE ROLLS 


10 FOR 10 CENTS. 
SMALL, BUT OH! SO GOOD. 


STRICTLY LONG 
CLEAN FILLER. 


SOLD BY ALL UP-TO-DATE DEALERS. 


J. H. LUCKE & CO., Makers, 


LUCKE BLOCK, CINCINNATI, OHIO, U. S, A. 
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IMPORTANT 
NOTICE. 


We desire all retailers throughout 
the country to never lose sight of 
the fact that 


The Cigar Store 
Magazine... 


is issued solely in their interest, and ‘> 


that we shall always be glad to 
publish letters, communications, etc. 
from Retailers, Consumers, Jobbers, 
Manwfacturers, or others, on mat- 
ters of interest or value to 


THE MAN BEHIND 
THE COUNTER. 

Let us hear from you with any ; 
) suggestions, criticisms, complaints, 
ideas for signs, etc., good stories, 
humorous or otherwise, which are 
always acceptable. 


All are invited to discuss and talk 
matters over through our columns, 
and we ask you to make yourself 
thoroughly at home in 


THE CIGAR STORE 
MAGAZINE. 


% 


The Cigar Store 
Times Building. NEW YORK. 
Telephone, 3707 Cortlandt. 





Gierman & Utter have purchased 
the cigar business of Herbert Jones, 
Syracuse, N. Y. 

The Pittsburg Stogie Co. have re- 
moved their retail cigar store to the 
Economy Building, Du Bois, Pa. 

Wm. E. McKinley, no relation to 
President McKinley, has opened a ci- 
gar store on Mechanic St., New Ro- 
chelle, N. Y. 

Adolph May is now the proprietor 
of the cigar store on Church St., New 
Brunswick, N. J., formerly owned by 
Enoch Dey. 

Fort Scott, Kan., has a new cigar 
store at the corner of Main and First 
Sts., which is owned by J. R. Kearns. 

Louis F. Haller has opened a model 
cigar establishment on Water St., 
Wheeling, W. Va. 

A cigar and tobacco store was re- 
cently opened in the Tomasi Block, 
Barre, Vt., by L. Lewin. 

Chas. Miller & Co. is the name of 3 
new concern located at W. Bridge and 
S. Front Sts., Grand Rapids, Mich., 
where a fine line of cigars, tobaccos, 
smokers’ articles, etc., will be carried. 

A first-class cigar store is now lo- 
cated at 259 Fair St., Kingston, N. Y. 
Frank Nyer is the proprietor. 

W. L. Peeler has purchased the ci- 
gar store of Bane Bros., on N. Main 
St., Normal, Ill. 

W. D. Hannigan expects to open a 
cigar store on Broad St., Trenton, 


» Bs 

Jacob C. Taylor has opened a hand- 
some cigar store at 446 N. gth St., 
Reading, Pa. 

A small fire ‘in the cigar store of 
G. W. Barton Sons, Oswego, N. Y., 
recently, caused but slight damage. 

Trenton, N. J., has another new 
cigar store at S. Clinton Ave. and Di- 
vision St., which is owned by J. W. 
Blinn. 

A new and modern cigar store has 
been established by Ad. M. Simons & 
Co., 270 Morrison St., Portland, Ore., 
which is said to be one of the hand- 
somest in the Pacific northwest. 


Suscribe to THE CiGArR Store Mac- 
AZINE and keep up-to-date for $1 a 
year. 1,000 Gummed Labels Free. 
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THE CIGAR STORE MAGAZINE. 


YOUD STATIONERY PLAYS AN IMPORTANT 
PARTIN THE SU(CESS OF YOUR BUSINESS 


A FINELY ENGRAVED LETTER HEAD 
AT THE SIMPLE COST OF PRESS WORK 


NO EXPENSE FOR THE ENGRAVING 


PARTICULARS BECK ENGRAVING- CO. 
147 NT# 10TH ST., PHILA., PA. 


NEW CATALOGUE OF STOCK CUTS, ILLUSTRATING of [lagazines, Cata- 
450 Half-Tones from Famous Paintings logues, Fine Souvenirs, CIGAR L4BELS. 
and Photographs, 185 Line Etchings, Show and Business Cards and all kinds 
for NEWSPAPER and BOOKLET of Commercial Engraving. Zinc and 
ADVERTISING, CALENDARS, LABELS, Copper Etching. 
etc., etc. SPECIALISTS IN HALF-TONES. 
Anything in the line of Engraving by all 
modern methods. 











PRICE, 25 cents. 














YOU CAN 
PLAY THE PIANO 
IN 5 MINUTES 


--26c. POSTPAID 


Knowledge of music is unnecessary 
as these simple Instructions and Dia- 
grams are easily understood. even by a 


Wanted... 
A Hustler 


We want a hustling representative 
for THE CIGAR STORE MAGAZINE in 
your city, and have a magnificent prop- 
osition for you that will increase your 
regular income largely. 

It is easy work and profitable em- 


child, enabling anybody to play the 
piano in five minutes, without previous 
instruction or long and tedious study. 
It will surprise and entertain your 
friends, and brighten many dull even 


Ayaan ee th ehhh hhh rrrrrrrAA’r 
SPU PV tl’? 
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ployment, and will take but little of 
your spare time. If you are in the 
trade it will prove an especially attrac- 
tive side line for you; while if you can- 
not take it up, please show this to some 
bright young man and have him write 
us at once for particulars and liberal 
terms. 


THE CIGAR STORE 
MAGAZINE... 


Times Building, 
Telephone: 
3707 Cortlandt. 


NEW YORK. 
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sts A KNOWLEDGE OF MUSIC IS UNNECESSARY. ts $ 


ings. 

Twenty-four (24) different Piano or 
Organ Accompaniments of fall chords 
in every key, both major and minor (72 
chords in ail’, to accompany singing, 
playing of Violin. Banjo, Mandolin, 
other musica! instruments, etc. Every- 
thing fully and clearlv explained—suc- 
cess assured in every particular. 

*eHeEKkHREHR EH E 

Complete and Explicit Instruc- 
tions, Diagrams, Chords, Etc, by 

repaid mail for 2s Ceuts. Send 
Btamps or Coin and Order To-day. 


Satisfaction Guaranteed 
or Money Refunded... 


SPENCER PUBLISHING 60., 


147 NASSAU STREET, NEW YORK. 
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PRICES OF HAVANA CIGARS. 


These prices are subject to change without notice, and may vary according to the weight of the 
cigars, on which the high duty is based. 


HAVANA CIGARS. 


Adelina Patti. 

“42. 

-40.- 
“20.+ 
-40.. 
-40.-. 
-40.. 
-“10.. 


«$131 
121 
94 
12) 
375 
235 
108 
190 
160 


Heraldos 
Invencibles 
Panetelas 
Perfectos “40.- 
Prima Donna “40... 


L’ Alouette. 

.- $190 

. 200 
80 
295 

- 335 
230 
135 
163 

. 207 
130 

- 135 
120 
145 


das 
me Espls.. 
Caprichos 
Creme de Creme. .1- 
Fancy 
Granq Perfectos. .1- 
Panetelas Impls. .1- 
Petit Bouquets. . 
Perfectos Efeg. . 
Puritanos Finos. . - 
Regalia 
Regalia Fav 
Regalia Esp. Ex. .1- 
Africana. 
Caprichos . $84 
Columbiana -20.. 9 
Concha Esp 116 
Deleitas I-20.. 100 
ooadactens (foil) 1-20.. 134 
Jazmines - 119 
Perfectos .+ 200 
Pred de Bismarck.1-40.. 221 
Puritanos Finos..1-20.. 114 
Regalia Esp....-- 1-20.. 168 


American eae A Clab. 
Bouquets 0. .$203 
Concha Fina Esp. 12 122 
Exquisitos 165 
Knickerbockers 162 
Panetelas 110 
Perfectos 196 


La Antiguedad. 


Camelias 

Conchas Fir. 

Damas 

Dorias 

Invencibles Ex... .1 
Perfectos 

Reina Victoria... .1- 


jeune 
lo 

Cabinets (in foil). 
Esquisitos 
Tnvincibles 
Minervas 
Regalia Venus... .1-20.. 
Rothschild -40.. 


Bock & Co. 


Almuerzos 
Cabinets 

Claveles .... 
Culebras 
Deliciosos Ex..... - 
Esquisitos Comp. . 
Tales of migeene ¥: 
Gems 

Lindas 

Longfellow 
Marquesas 


on 
-20.. 
-40.- 
-40.. 


8 Perfectos 


Cabana‘ y Carvajal. 
Belmonts . -$190 
Brevas *10.. 139 


Conchas Esp -20.. 98 
Diplomaticos 4 
Londres fino Esp. - 

Magnolias 

Panetelas 

Perfectos - 
Bouquet... .1- 


. 178 
108 
176 
107 
195 
182 
133 
120 
169 


Petit 
Petit 
Puritanos 

Regalia Esp 


La Carolina. 
Concha Fin. Esp.1- 
Elegantes 
Favoritas Ex 
Invincibles 
Perfectos 
Puritanos Finos. 
Regalia Perfectos. 1-40. 140 
Reina Esp -10.. 90 
Sports 


La Comercial. 
Ben Ali 20. 
Bouquets - Sub.... in. a" 
Comerciales Ex...1-40.. 
I 
I 


. $113 
133 
- 102 
- 248 
195 


Conchas Sublimes.1-20.. 
Creme de Creme..1-40.. 
Diamantes 1-20.. 
Fancy Tales 1-40.. 
Graciosos I-10.. 
Maria Cristina....1-10.. 
Perfectinos -20.. 
Perfectos Ex fina.1-40.. 
Perfectos se aehog ° 
Regalia Chiquita. .1-20.. 
Regalia Selectas..1-40.. 


La Corona. 
3: 

Bouquets 
Celestiales Astoriar- 
Concha Fina Esp.1- 
Conquerors 
Coronas 1-40 
Corona Perfectos.1- 
Emperadores 
Fin de Siécle.. 
High Life 
Invencibles 
Perfectos Ex 
Regalia Chiquita. . 
Union Club 


=... 


ty < 
Flor Cubana. 
Bouquets Sub....1-40.. 
1 1-40.. 
Petit Bouquets. ..1-40.. 
Regalia Chica....1-20.. 
Regalia Esp I-20.. 
Reina Victoria....1-10.. 


Flor de Cuba, 
Albas Finos 
Bouquets 
Celestiales 
Deliciosos 
Exquisitos ... 
Hortensias 
Portenas 
Panetelas 
Petit Bouquet. 
Pertectos 
Perlitas 
Recuerdos Imp... 
Regalia Perfecta. . 
Regalia Chica a: 
Regalia y “an 
Reina Vic Esp. . 
Royales 
Sublimes . 270 
Flor de Benito Saarez. 
Panetelas - $03 
Regalia Esp 150 


x Violetas 


~ Rge. Esp. E: 


La Diligeneia. 
uetas 


Dihigencias 
Excelentes - 
Excepcionales ....1- 
Magnificos 

Petit Dudes 
Perfectos 


- $94 
+ 357 
137 
+ 209 
180 
93 
174 


- -$160 


75 
162 
89 


Caprichos 

Claveles 1-4 
Concha Fina Esp.1-20.. 
Dainties 1-20. 
Deliciosos 
Deliciosos 
Especiales 
Incomparables 
Invincibles 

Magnolias 

Pertectos 

Perlas 

Puritanos Finos. 
Regalia Esp Ex...1- -20.; 


Espanola. 


Ex. 


Aromaticos 

o c elestiales .. 
© Conchas 
Lorios 
Palmitas 
Panetelas 
Perfectos Fir Fina 4 ~% > 
Triangulars 


++1-40.. 
-1-40.. 


(foil) . 


Aguila de Oro. 
Deliciosos Ex....1-40.. 
Fliechas de Oro...1-40.. 
Obsequios Extra. .1-40.. 
Panetelas 

Princesas ; 
Puritanos Finas..1-20.. 
Regalia Esp Ex...1-20.. 


Manuel Masai, 
Apollos * 
Bismarcks peg A 
-20.. 
-20.. 
-40.+ 
-20.. 
*20.. 
-40.. 
-20.. 
-20.. 
-40.. 
-10.. 
-10.. 
-40.. 
-20.. 
-20.. 
-20.. 
-20.. 
-20.. 


Celestiales 

Concha Fina Esp. 
Concha Selec 
Deliciosos 
Exquisitos 
Favoritas 
Invencibles 
Londres Fino 
Panetelas Finos.. 
Perfectos 

Petit 

Puritanos Finos.. 
Regalia Chiquita. . 


Regalia Esp. Sub. 
Rositas 1-20.. 
Sublimes Perf....1-40.. 


Herry Clar. 
Aguilas de Guil...1-40.. 
Alvas 
Bouquets 
Bouquet Royal... 
Brevas 
Concha Esp 
Concha Esp. 
Concha § 

Londres fino Esp. 
Lulus 

Matinees 

Mau 

Nancy Hanks..... 
Napoleones 

New Yorkinos.... 
Panetelas 


5 tego. ” 
I-10... 
1-20.. 
-1-20.. 
1-20.. 
I-10.. 
1-20.. 
«I-10... 
1-20.. 
1-20.. 
1-40.. 
1-40.. 
1-20.. 
-1+20.. 
1-40.. 
1-20.. 
-1-20.. 
-1-40.. 





Perfectos 
Predelictos 
Puritanos ‘4 
Regalia de Paris. 


= Cabinet 


5 Delicias 


Regalia Esp 
Regalia Patti..... 
Regalia_ Perf 
Reina Vic. Ex.. 
Reina Vic. Sup... 
Reina Maria Vic. 
Sports 

V arieties 

Victoria 


High oetr 

Admirales ° 

Bouquet Esp 

Lon 

Perfectos 

Puritanos 

Regalia Superba. .1- 20. 
La Intimided. 

Bouquets - 

Conchas Esp. 

Conquerors 

Delicias 

Deliciosos 

Fancy Tales 

Favoritas 

Marias 

Noblezas 

Perfectos 

Perfectos Ex..... 1-40 

Perfectos Waldorf1- “40. 

Perlas - 

Puritanos Finos.. 

Regalia Esp 

Reina Vic. Ex...1- 
La Imperial. 

Altezas Reales. ...1-40.$1000 

Bouquet Sub 

Brevas 


- 246 
- 170 
206 
- 185 
189 
- 186 
128 
144 
171 


Imp.. 
Concha Esp 

Heraldos del Rey. 1-40. 
Invencibles : 

5 Napoleons 

Perlas 

Panetelas 

Princesses 


Aguilas 

Cavaliers 

Espirituales 

Diamantes ... 

Puritanos 

Perfectos -40. 

Tadia Cubana. 

Bouquets 1-40. amae 

Operas ‘ ++I-10. 65 

Petit Ducs + +1-40. 

Por Larranage. 

Bouquets 

Conchas Especl.. 

Deleites 

Panetelas 

Perfectos 

Petit Bouquets. . 

Pred de Dewey.. 1-40. 

Regalia Esp...... 1-20. 
Iord Beaconsfield. 

Bachelors 

Bouquets 

2 Camelias 5 

Excelsior 125 


La Rosa de Santiago. 
Brevas, a la Con’s 1-10. .$160 
Rouquet, Extra...1-40.. 205 
Camelias 1-20.. 206 
Celestials 1-40.. 344 
Conchas, -1-20.. 122 
Concha Es 1-20.. 114 
I-10.. 104 
I- 40. . 275 

+ 195 
. 165 
. 942 
-- 108 
. 182 
. 147 
. 230 


75 


$185 
118 
107 
113 
. 220 
188 
410 
149 


- 145 


Neliciosos 
Diplomaticos Esp. 
Hermosos 
Tnvencibles Ex... 


Maenolias 
Media Reg Esp... 
Perfectos 











Puritanos Finos.. 


Conchas Especial, 


be of Smoke... 


Petit Bouquets... 
Prince Alberts. .,. ° 
Puritanos Finas, .1-20.. 
Reina Victoria....1-10.. 
Regalia Real..... 1-20., 


-20. 
Conchas Esp. Fina I-20... 


Ww 
w 


-20. 
Escep Rothschilds I-10., 





La Flor Zz Sanchez y Regalia Especial. .1-20.. 95 Regalia Perfecto. ‘1-40. + T20 
aya, 


Puritano Finos... 


Waldorf-A storia. 


uquets . 
Trabucos 600600 es 1-40... 115 Club Espls.. Darah t 1-20.. 75 Rothschilds eas. 1-20.. 8 
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KEY WEST and TaMPa Marcello. Com: Wap. ios be 1-20.. $65 
CIGAKs. Brevas .......... 1-10.. $95 Coquettes ..... °° I-10.. 60 
Conanete *éoit) os on ‘ Py Deliciosos ...) 17° 1-40.. 88 
Mi Favortta, Conchas Esp. oa 1-20. a pelmonicos ee :, e 
Gs 6d ey Bats 1-20.. $71 Deliciosos Kina.. 1-40.. 95 Ful] a i ian: egg Be. 
Bouquets ......- 1-40.. 104 Escepcionales ..__ 1-40.. 173 Knickerbockers ts oe 
— (pkgs. 25).1-10.. > 4 Entreactos rrr I-10.. 75 Napoleons Tees Pe 
D éns 6552 1°20.. 60 Graciosos ....... 3°20.. 92 Desfentn, ‘°**°°** 4 
Concha Boug. Ex.1-20.. 92 Imperiales ....)! 1-40.. 160 Penne Saas 40+ 330 
Concha Esp...... r720.. 75 Invencibles ..;.:-1-40.. 160 Petit Ducs. °° *1"49°+ 95 
Casinos ........, 1-20... 90 Knickerbockers ..1-19." 9° Petit Perfectos "49°" _78 
Deliciosos ate saie 1-40.. 10 Londres Grande. .1-10.. 8 Puritanos Pe , "Ro 
tlegantes ....... 1-20.. 56 League Clubs..... I-20.. 80 : Wien” ; ’ 
jeden thie errr 1-40.. 143 5 MOS 6 vin 9 I-20.. 88 periancs I ye 8s 
ockey Club....., -10.. 71 Panetelas ....... I-10.. 78 i fin me ° 5 
Longtellows ..... T-10.. 102 Perfectos Royal... 1-40.. 95 Bn wis % ane ba 
Londres Fino Esp.1-10.. 82 pettectes Ex. ..5.1-40.. 25 Young. Ladies °° '°20**. $s 
5 Liliputanos ....,! °80.+ §$3 Perhectos ....... I-40.. 130 id verses ae. ae 
Magnolias ......, 1-20.. 110 Puritanos Finos..1-20.. 80 
SOrlectosS ....... 1-40.. 128 Regalia Chiquita..1-20.. 60 La Uaita de Cuba. 
Perfectos finos... 1-40.. 109 Rothschilds ....__ 1-20.. 82 After Dinner... 1-40. .$150 
Petit Bouquets...1-40.. 92 Rothschilds Ex. F.1-20.. go Bouquets .... 1°"; 1-40.. 70 
Pete or oa 34 -1-20.. 82 Regalia Ex....... 1-20.. 100 Canigets Poe eeee 1-40.. 172 
re’t’s de P. & PS: St ie Meee” Gees oe: T-20.. 63 
Puritanos Finos..1-20.. 73 Ambacsndncs eraaad $115 Conchas Esp..... 1-20.. 65 
“e" n tee *e Delmonico : 
Regalia Esp...... 1-20.. 104 Aristocrats fae. tox COB co o's oe 1-20.. 80 
Rothschilds Ex...1-20.. g3 A Sev iacly -40.. 100 L2Vincibles “40.. 165 
Varicties a... 30 Casadores ....... aan, "Se Eee 3. he 85 
fashington | °°" * -40.. 255 Chums + °K“EO>+ 35 Panatelos Finos..1-20,. 95 
Washington .... 11 aUe° 70 Gritetion 1-20.. 100 Perfectos : “a % 23 
4a Elegancia, Deliciosos ....... i-30., 34 Doge 88° eos “vt. Sas 
M.&C, Cabinet. -$178 Diplomatico |). **’ 1-20.. 85 Sod (tao : pe 
Ty oer ee 1-20.. 70 Emperors teeeeee I-40... 150 Mei. 
Bouquet Fino...: 1-40.. 106 Fancy BOB vince 1-40.. 175 vm TEE sain 85 
Srey TOS cee 1-20.. 88 Jockey Club...._: 1-20.. 95 
coo tee eecees 1-20.. 94 Hp cy ++I-20.. 70 NRE 
eamielias ....s;, 1-20.. 57 Londres Gran €..1-10.. 70 W YoR RS 
Chiquitos ....,., 1-20.. 39 London Club..... 1-20.. 95 K CIGARS. 
ee il Faut...1-20.. oie eee 1-40.. 125 oe 
Conchas Bouquet. 1-20. _ 64 Monograms ....: I-40.. 115 
Concha Ex....... ore! ae eee Pils... ide... Be La Fama Univereal. 
Conchas Selectas. 1-20. . 64 Perfecto C....._) 1-40.. 130 Aristocrats ...... T-20.. $g5 
Deliciosos Ex....1-40.. 106 Perfectos Finos.. 3-40.. 100 Brevag ..... °° °° I-10., 83 
Double Enders. .: 1-20. ! 78 Perfectos ....... 1-40.. 123 Bouquet Ex../)"' 1-40.. 86 
Favoritas eevdades 1-20., ORY. - ees occks 1-40.. 90 Conchas Ex...) "' I-20.. 75 
Invincibles .....; 1-40.. 143 Puritanos Finos..1-20.. 80 Cabinets |.) °°°°° 1-40... 105 
Jockey Se I-10.. 70 Regalia Nobleza..1-20.. 95 Diplomatico Esp. .1-20, . 100 
Knickerbockers .. 1-40.. 78 Town Topics..... 1-40.. 75 Deliciosa Fina. . +0 1°40.. 310 
PaugKerbocker Ex.1-40.. Z3 Optimo Delmonico “eh ae I-20.. 90 
mdres Grande. .1-10,, I i : ete - 
Manhattan ....._ 1-40.. 75 Aromaticos ..... 1-20.. $90 Invencible esate sy R 
Media Regalia.._: 1-20.. 68 Bachelors ....... 1-20.. 100 Jockey Es re 
Opera Reinas..... I-10.. 35 Caballeros (2 bdls)1-10.. 85 Monople .. a 
Perfectos ....... 1-40.. 132 Conchas Ex...... 1-20.. 60 Leet: ane : ane 
Ex. Finol..1-40.. 124 Delmonico .,.... 1-20.. 80 Petit Perfecto RP, : 
eae ic ee 1-20.. 79 Escepcionales ....1-40.. 165 Perfecto Finas. . 1. ac. -see 
Petit Bouquets... 1-40.. 74 High Life........ 1720-- 79 Puritano Esp... 1-20. ; 3s 
Petit Ducs....... 1-20.. 72 | pow mang Me + re . 5 panetelas +e titonwd T-20.. 75 
Co Cagetes 1-40.. ei So 0 6 Pee © tit « 
Puritano Ex....: ae; . 33 Media Perfectos..1-40.. 90 Panetela fret, , 7a, : bs 
Regalia Esp...... 1-20.. 102 Napoleons ....,. sae: 538 Dee 1-40.. Ir 
Regalia Ex....._- 1-20.. 98 Panetelas ....... 1*20.. 72 Perfecto" reas : aa, ’ LF 
Rothschilds ....): 1-20.. 98 Perfectos ....... 1-40.. 125 Perfecto Selecto.. 1-49." 
elise 1-20.. 92 Prince of Wales..1-20.. 85 Perfecto Esp hoe eh 
Seleccion Esp... .1-20.. 122 Regalia , Esp. stees 1-20.- 95 Royal Perfecto. || La 3 ca 
Selecta _, Seatpy ae Reina pan clog 95 Regalia Fabinet. -1-40.: 120 
“pan vintne WU Ee 1*20.. 3 etronila, €galia Esp....., 1-20.. 100 
; Union League Esp-20.. 74 Londres ........ 1-10.. $78 Rothschild. |: 7 "' 1-20.. 85 
Victorias ........1-40.. 9© Madison ::.''"": 1-20... 80 Keina Vic. Esp... 1-19. 100 























Van Buren....... 1-20.. 108 Violetas ....... °° T-20.. 60 
oreo eo I-4O, -$250 Washington eevee 1-20.. 98 

Bouquets Sébneae sc 1-40.. 85 Rigueza de Tampa. Tuval. 
Cablnen, Sub..... —— . ae Bouquet Fina....1-40.. $90 Bismarcks ..,,.. 1-40. .$175 
Cm. *** a re TEVAS ......44., ath gr itte I-I0.. g3 
Couches el hy Bates Aighie: Conchas Esp..... 1-20.. 60 Bouquets |)! .:"' I-40.. 95 
Conchas Sub...’ ”* mi eae 73 Deliciosos ....... 1-20.. 83 Concha Fina..... 1-20.. 65 
Coquetas ‘ ‘ibn, Z Elegantes hewies 1-20.. 68 Conchas Esp..... 1-20.. 60 
Delicioass Te oeee oa “a 4 S,. Exquisitos ...... 1-40.. 80 Coquettas ....°"' 1-20.. 40 
Inipetigies °° °°’ °? i he 180 Invencibles ...... 1-40.. 158 Deliciosos ....""* I-20.. go 
Favemaiies eee same : 38q Liliputanos ..... I-10.. 38 Diplomaticos "**' I-20.. 75 
i bet" pie og : “ge Panetelas i dibipis-os I-10.. 68 Favoritas ..,._° °° I-20.. 75 
Londres Ex... °°” ey 5 Panetelas Finas ..1-10.. 78 Invincibles //°"** I-40.. 150 
dines Fiess. tac 4] Petit Ducs.. 1-20 63 Londres Grande._ -10.. 80 
Non Plus Ultra. 5 tbo ye Puritanos ss eeeee I-20.. gS Perfectos ......- 1-40.. 130 
Panetelas stig me 8° Puritanos Finas..1-20.. 2 Perfectos Ex..._: 1-40.. I10 
Peletias °° fan 256 Perfectos ....... 1°40.. 90 Perféctinos ...... 1-40.. 105 
Pérfectos Finos, ya ee a Perfectos Sup.... I-40.. 128 Perfectos Esp....1-40.. 100 
Petit Ducs ‘ amy 3 to Regalia Esp...... 1-20.. 98 Petits Perf... °° 1-40.. 100 
Sade" * ae x ee Smokers ........1°910.. 62 Sera 1-40.. 75 
Puritano Mics cc ae 82 Violetas seeeeeeest-I0.. 80 Puritanos Finas. . 1-20. . 85 
shies... ign. os Solace Factory, Panetelas a I-l0.. 8§ 
schild A Regalia Esp...:: *T-20.. 90 
ew eeeces raged. de sveccesEGO.. 975 Bess. Chiquitas. . 1-20. . 57 
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Racine Paper Goods Co., 


RACINE, WISCONSIN, U. §&. A. 


SOLE PROPRIETORS AND MANUFACTURER? OF — 





O 
THE PARMENTER IMPROVED 


com 


Convenient in every way and acknowledged by manufacturers 
and retailers everywhere to be the best and cheapest method of 
advertising cigars: SURE to be distributed. 


These Cigar Pockets te made under and are broadly 


protected by Eight United States 
Patents, and other patents are now pending. 





They are also protected by letters patent in Canada, England, 
France, Belgium and Germany. 


Our Mr. O. L. Parmenter is the pioneer inventor in this line, 


and our patents broadly protect many constructions and variations 
in the line of 


Paper CIGAR POCKETS or Pouches. 


=————We want YOU to send for samples and prices. 





Please mention Tue Cicar Store Macazine to advertisers. 
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CHICAGO, ILL. 
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Metropolitan Tobacco (‘ompany, 


OFFICE AND MAIN DEPOT: 


134-136 Grand Street, Corner Crosby, 
NEW YORK. 


BRANCHES: 


313 West 125th St., New York. 334 Gold St., Brooklyn 
319 E. Houston S$t., New York. 137 Duffield St., Brooklyn. 
9-11 Warburton Ave., Yonkers, N. Y. 197 Graham Ave., Brooklyn. 
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Probably the nearest approach to 
A PERFECT CIGAR 


TOBACCO by 


Joon W. Merriam § Zo. 


135 and 137 Maiden Lane, 
New York. 


Reegonsoetoe roe sooteeseatoetoetoetoess eX Ka Ka KKK KKK 


ARE YOU HANDLING 


Union Cigars? 
THINK IT OVER! 


It will pay you to write to.... 


LOUIS D. BEHREN, 


Manufacturer of 


BLUE LABEL 


Havana and Domestic Cigars 
STRICTLY UNION MADE. 


189 Williarmm St, 


Telephone, 1110 John. NEW YORK. 


Soeoefoefoaoetoaloeioetoaloneetodloeloeroeloeoete \Soeseeleetoncoeceetoetnereetence 


R: 


ee ee eee 
i so a sees cabeonponnnnooeooosseeontonet 


GED. L. STORM & 00., 


24-26 MURRAY ST., 
-»- NEW YORK. 


SOLE DISTRIBUTORS FOR 


Morr 


Straiton § Storm Zo, 


Kerbs, Wertheim 
§ Scbiffer 


Gonzalez, Mora § Zo. 


FFVIFISSFTSS Se SFTFETTEFFESFFFFFTESFFTTFFF FITTS 
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CEFF 
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ESTABLISHED 1857. 


‘‘Costliest Because Best.” 


CLEAR HAVANA 
M. Stachelberg & Co.,) 


383 and 385 West Broadway, 
NEW YORK. 





